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I N T R O D U C T I O N 
Tourism is growing very fast and has 
acquired a status of foremost global 
industry. About 500 million people moved as 
tourists in the world in 1993. Considering 
its importance and financial appeal many 
countries of the world are engaged in 
promoting tourism. Some of them depend on 
this sector to correct their balance of 
international trade. to create job 
opportunities and to redress regional 
imbalances. While it is true that the 
economics of tourism is primarily the cause 
for promoting tourism, it is also true that 
its non-economic effects have some adverse 
social consequences. The experts believe that 
only well managed, research based and 
controlled tourism can afford right kind 
of benefits to the host societies. 
Since tourism is multi-disciplinary, it 
has been studied by various disciplines such 
as economics, sociology, anthropology, 
geography and so on. Contributions of 
geographers, the world over, is praise-worthy 
as theyhave tried to unfold the phenomenon 
( 2 ) 
from different angles. Unfortunately very few 
geographers have addressed to a very 
important side of tourism, that is to measure 
impacts of tourism on the landscape and on 
the life of the people. 
Tourism is peoples' Industry and, 
therefore, its impact on the local community 
is of paramount importance. At the same time 
people's participation is only possible when 
they are directly benefited by tourism. 
Despite India's vast potential for 
Tourism promotion with unique natural and 
cultural heritage, her share in world tourism 
is only 3 percent Where as some of the 
neighbouring countries like Malaysia, 
Singapore, Indonesia, Hong-Kong attract more 
tourists. It is because India has not been 
able to develop tourism as an industry and no 
worth while effort has been made to assemble 
her recreation resources for scientific 
development. Lack of development and skill of 
tourism infrastructure appears to be the main 
reason. Considering this drawback the present 
dissertation aims at analysing the phenomenon 
of tourism with a geographer's angle. 
( 3 ) 
Uttar Pradesh was chosen for study 
mainly because It represents almost all the 
geographic features of India (except the 
ocean or sea) so much so that it can be 
viewed as a Mini-India. This region has been 
the repository of Indian Culture and 
Civilization. It has been the cradle of many 
religions such as Hinduism, Buddhism, Jainism 
and it has a very ri sh history. It has 
national and international religious centres 
and historic monuments. Uttar Pradesh has the 
largest population among Indian states. 
Uttar Pradesh is located between 23"52' 
and 31°18' north latitudes and 77^0' and 
89"39' east longitudes. It occupies the heart 
of north India spreading over 294.413 square 
kilometre and having a population of 130 
million in 1990. Uttar Pradesh has 
well-marked frontiers. The northern boundary 
of the State forms the international boundary 
with Tibet and Nepal. 
Uttar Pradesh has wonderful natural and 
man-made creations. It has attractions of 
historical and archeological importance and 
( 4 ) 
centres excelling in art, religion and 
culture which evolve touri sts interest to 
explore it. While considering its assests and 
keeping in view the social and economic 
backwardness of the state, tourism should be 
accorded the status of an industry and 
considered as an integral part of the general 
development plan of the area. 
The objectives and goal set forth were 
to assemble and analyse recreational 
resources of the state; to find the stage of 
development of various centres of tourism; to 
assess environmental problem associated with 
tourism development and finally indicate 
future trends. The state miserably suffers 
from planned development processes. There is 
crisis of basal data and little or no effort 
has been made to promote ECOTOURISM specially 
in the envi ronmentally sensitive regions of 
the Himalaya. 
This study shall be pathsetting in 
putting few models of development in green or 
responsible tourism development. Efforts 
shall be made to involve community in the 
{ 5 ) 
development process of tourism for tourism is 
after all a peoples industry. 
The dissertation besides introduction 
consists of seven parts. The introduction 
explains the choice of the problem, sets 
forth the aims and objectives of the study 
and describes the area under consideration. 
Chapter one tries to sum up the contributions 
of tourism geographers towards making it a 
sub-discipline. Chater two studies the 
development of tourism in India with 
reference to Uttar Pradesh. The geographical 
setting of Uttar Pradesh with reference to 
relief, drainage, climate and flora and fauna 
is described in Chapter three. The next 
chater four, presents a classification of 
recreational resources of the state and 
highlights the religious and scenic 
attraction centres, historical and 
archeological centres and other tourist 
centres. A study of existing situation of 
tourism in the state is presented in chapter 
five through detailed study of important 
centres selected from various zones.Chapter 
six focuses attention on the consequences of 
6 ) 
tourism practice while chapter seven deals 
with the conclusion and proposed plan of 
doctoral research. 
The conclusion is mainly concerned with 
the role that state plays in tourism 
promotion. In the year 1986-89 tourism here 
has doubled. As far as tourism is concerned 
in the state it is no longer only Taj which 
attracts tourists but it has much to offer. 
It is not strange that Uttar Pradesh is 
sometimes called 'Miniature India'. 
Conclusively Uttar Pradesh can cater to wide 
ranging demands of tourists. 
( 7 ) 
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CHAPTER - I 
TOURISM LITERATURE : A REVIEW 
One of the most recent topics that have 
influenced geographers mind to the point of 
scholarly interest is Geography of Tourism 
and Recreation. Although the sub-branch has 
yet to become a full fledged discipline, its 
vastness and multi dimensionality is 
comparable to it's mother discipline, 
Geography. The history of tourism geography 
is not very old and can be dated back to as 
far as 1930s. Tourism is capable of 
identifying and utilising those areas which 
have, potential that has remained unused. 
Studies in tourism reveal that this activity 
has often been responsible directly and/or 
indirectly for bringing about changes in the 
landscape patterns. 
The theme of Recreation Geography has 
been studied by many geographers, a few of 
them like - Mc Murray (1930), Jones (1^33), 
Silekl (1936), Carlson (1938), Matley (1976). 
All of them tried to establish the all 
prevading nature of the subject to the extent 
that Cribiert (1971), suggested that 
geography of tourism studies all the 
( 9 ) 
relationship which exists between man and 
environment. Obviously these geographers 
studied Tourism and Recreation with a 
geographer's perspective, picking up their 
thematic clues from geographical aspects. 
Prominent geographers like Groetzhach (1963), 
Lichtenbenger (1975), Messerli (1983, 1987), 
Allan (1986, 88) have made outstanding 
contributions in mountain tourism. Ferrario 
(1970) Coppock's (1980,82) work is concerned 
with Recreation resource Analysis. Helleiner 
(1975). Lieber (1983), Murphy (1985), Mosser 
and Mosser (1986), Pearce (1988) have based 
their studies and researches to a different 
aspect of Planning and Regional development. 
Few scholars who have specialised in Urban 
Tourism are Ashworth (1982, 92) , Miossee 
(1977), Verbeky, Borglaw. This list is far 
from being exhaustive, yet it presents a fair 
sumamry of the work of geographers in 
Tourism. 
Collective effort towards making Tourism 
a full-fledged discipline was initiated with 
the setting up of the International 
Geographic Union (I.G.U.) in 1972 under the 
( 10 ) 
leadership of Matznetter. It finally acquired 
the full status of a Commission on Tourism 
Geography with B.Barbier as It's Chairman. 
Noteworthy contributions have been given by 
Association Internationale d'-Experts 
Scientifiques due Tourism (AIEST) which 
included mainly European scholars. Another 
important event was the establishment of 
non-profit research organisation and it's 
publication of Outdoor Recreation Resources 
Review Commission (ORRRC) Report (1992) which 
brough together multi-disciplinary 
recreation/tourism expertise : Resources for 
the Future Inc. (1992). Unique traditions of 
domestic tourism in our pilgrimes and sacred 
journeys particularly 'tirth yatra' coming 
down from time immemorial. This noble art of 
travelling is being eroded with the inroads 
of modern tourism. 
In Uttar Pradesh the centre for Tourism 
Recreation and Development (CTRD). Lucknow 
has brought forth many faces and problems of 
tourism. The journal Tourism Recreation 
Research (TRR) is a foremost tourism research 
journal from Asia, ranking among the best 
( 1 1 ) 
journals in the world, some ot It's 
outstanding issues are - Geography of 
Tourism, Urban tourism, Farm/rural tourism, 
Coastal tourism, Heritage tourism, Policy 
Planning and Development of tourism and 
tourism in the mountains. 
As need grew, this theme is being picked 
up by various universities in Uttar Pradesh 
like Garhwal, Kumaun, Banaras, I.1.T.Kanpur, 
Aligarh, Lucknow and others. As regards 
development of tourism in Uttar Pradesh which 
has a variety of tourist attraction, a large 
sum of money has been spent on tourism 
promotion and planning commission is of the 
view that tourism should be accorded the 
status of an industry. 
CHAPTER - II 
UTTAR PRADESH : TOURISM DEVELOPMENT 
2.0 Ancient India reveals a strong 
relationship between the culture and creative 
efforts of the peoples. Poetry, philosophy, 
arts, drama, music and literature have been a 
part of the Indian culture for hundreds of 
years. 
History of tourism in India, its origin, 
growth and development, is closely associated 
with nation's ancient civilization. 
Fortunately, Uttar Pradesh has been the 
principal seat of country's civilization. Al-
most any event, birth, wedding, harvest time 
and the like was the occassion for a 
celebration and recreation by the ancient 
Indians and habit persists even today. 
One of the early civilization to 
flourish in India in the pre-historic times 
was the Indus Valley civilization. This 
civilization was much more developed and 
very high opinions have been expressed about 
it by some great scholars. As early as 3000 
B.C., India ranked with Mesopotamia and Egypt 
( 13 ) 
and was for superior to the western 
civilization in city organization. The 
ancient art is deeply rooted in religion. The 
Indian artists visualized the qualities of 
various Gods and Goddesses as mentioned in 
scriptures and infused these qualities into 
their images. The Indian art blends together 
symbolism and reality. The favourite past 
times of the ancient people were chariot 
racing, horse racing and hunting. Music 
accompanied by nute^ flute and drums was 
another amusement. 
The Aryans, who settled in India, were 
divided in small tribes. They fought each 
other and with the native people. In course 
of time small and big kingdoms came into 
existence. This period of civilization began 
under the Mauryas and Guptas. The Maurya 
period is a land mark in the history of 
Indian art. The Mauryan Emperors erected 
magnificent building and other works of art. 
The monuments of Ashoka have stood the test 
of time. The pillars and Sanchi Stupa of 
Ashoka are a fine specimen of architecture 
and sculpture. In Gupta age great progress of 
{ 14 ) 
different arts like painting, sculpture, 
architecture and music. The beautiful 
edifices, pieces of architecture and voices 
of silence became the object of curosity of 
early muslim Invaders. 
2.1 THE MEDIAEVAL PERIOD 
The middle age refers to the period 
between ancient and modern times. During this 
period India, like other European countries, 
lost Its unity. Religion played an Important 
role during this period, therefore this age 
has been called the 'Age of Faith'. 
Many new religion had flourished at that 
time in India. They had their own cultures 
that influenced their art, architecture, 
literature, sculpture, music and also to some 
extent their recreational habits. Religions 
Influence on man's life-food,family festivals. 
Religion promoted man to build temples, 
mosques and churches.Worship of various gods 
and goddesses promoted people in India to 
develop the art of sculpture. That is why the 
Hindu temples, Buddhist Stupas and the 
Christians Catheradls, whether ancient 
( 15 ) 
medlval or modern are studded with beautiful 
sculptures. The mosques however, carry 
excellent clay work and lovely geometrical 
designs. 
Akbar, Jahanglr and Shahjahan were a 
great patrons of paintings. They imported 
famous Persian painters but gradually the 
painting developed a distinct Indian style at 
the hands of the Indian painters like Murad, 
Manohar Bushan Das etc. The contact between 
the Hindus and Muslims also affected 
architecture. The period also witnessed brick 
business and trade relation with neighbouring 
countries of Asia & Europe which encouraged 
mobility of the people. 
2.2 THE MODERN PERIOD 
In the begining of the 17th century the 
Portuguese, the Dutch, the French, the British 
etc. came to India as traders. In course of 
time the British drove out all the other 
Europeans and established their supremacy in 
India. Since India came under the British 
control she felt all round degradation. 
However, in the early part of the 19th 
( 16 ) 
century socio religious reformations and wide 
cultural renaissance movement started in the 
country, 
2.3 DEVELOPMENT OF TOURISM IN UTTAR PRADESH 
In Uttar Pradesh Tourism may be regarded 
over 2000 years old, though as an industry in 
the modern sense, it could be organised only 
some forty years ago (1956).The long chapter 
of ancient history full of religious 
effervesence and cultural renaissance 
witnessed an unprecedented growth of 
religious tourism, particularly Hi ndu, Buddhist 
and Jain. The early period marked the 
emergence of Brahamanical Society. In this 
period Uttar Pradesh became the sanctum 
sanctorum of Indian and pilgrims and devotes 
from all over India reached the sacred 
destinations located in the region.The second 
phase (6th Centrury - 3rd Century of B.C.) 
marked the revolt against the rigid 
Brahmanical society. Krishna-Vasudev culture, 
Jainism & Buddhism rise in India in this 
period. 
The neo Brahmanical renaissance of art, 
literature and culture reachedd its pinacle 
of glory during Gupta dynasty (320-600 A.D.) 
The early Gupta style reached culmination in 
( 17 ) 
superb little structure at Deogarh (in Jhansl 
District). The Shiva temple was built in 6th 
century A.D. 
The early musHm period proved an era of 
setback to tourism growth in northern India, 
particularly in Uttar Pradesh, but it was 
however, substantially made up by the later 
muslims, chiefly the Mughals. The indeed, 
brought with them an aesthatic sensitivity of 
a remarkable orer. They were responsible for 
renaissance in literature, paintings, 
architecture and handicrafts. Even Babur in 
his short reign constructed "ornamental 
gardens, pleasances, mosques and wells." 
Mughals (specially, Akbar and Shahjahan) 
were prolific builders. They planned splenid 
edifices and dressed the work of their mind 
and heart in the garment of stone and 
marble.Agra is the high watermark of the 
Moughals self-expression which toay formers 
India's major tourist destination. "The Taj 
is the master piece of India-Islamic 
architecture and it indeed, formed the 
veritable culmination of artistic synthesis." 
( 18 ) 
After the decline of Moughals the Nawab 
of Oudh maintained the cultural harmony of 
Uttar Pradesh and Lucknow became the seat of 
the Indo-Islamlc culture, while Moughals 
found expression in red stone an marble, the 
Nawabs excelled in ordinary mortar. 
In British period, the state acquired 
its present political boundary and Uttar 
Pradesh once again became a seat of culture 
and enlightment. Muslim renaissance pioneered 
by Sir Syed Ahmad Khan saw the emergence of 
Muslim University at Aligarh which attracted 
scholars and dignitaries from the muslim 
world,- Allahabad, Varanasi, Lucknow, Agra 
also acquired the status of University towns. 
With all this, a new type of township emerged 
on the northerly hills of Kumaon hills and 
healthresorts, originally meant to be the 
summer seat of Uttar Pradesh Government and 
Britisher's School corner. Nainital and 
Mussorie and Uttar Pradesh's much sought 
after tourist resorts. They, indeed, 
symbolise the growth of modern tourist 
movement in the state in as much as service 
element forms the keynote in the morphological 
structure of these town with the 
( 19 ) 
establishment of these cultures, road 
connections gave birth to other cultures like 
Ranikhet, Almora and Kausanl" which were 
leisure resorts. Many other centers since the 
sprung up in thler wake. 
As the secular tourism was stampted with 
commercial hospltablllty, this tourist 
movement was part of the world tourism which 
India recognised as late as 1949 with a view 
to earning foreign exchange. 
Modern tourism was given a big boost 
when in 1965 Indian Tourism Development 
Corporation Ltd. was formed with an 
authorised capital of Rs.50 million which 
Initiated action In the field of 
accomodation, transport, entertainment, 
publicity and ramifications of the Industry 
which have now fairly advanced both 
horizontally and vertically. Today It has 
acqui red the status of a leading expport 
Industry of the country. A seperate Ministry 
of Tourism has been formed and development 
and Promotion of Tourism forms an Integral 
part of country's regional planning. 
( 20 ) 
Uttar Pradesh however, started toruism 
development programmes as late as 1956. The 
beglning was quite impressive when the 2500th 
anniversary of Lord Buddha was celebrated in 
(1956) a big way. 
Uttar Pradesh in collobration with the 
centre has embarked upon an ambitious 
programme in the field of administration, 
accomodation, transport and entertainment 
infrastructure. Tourism outlays in various 
plans have gradually increased from 26.00 
crores (the 6th plan) to the trial of 
Rs.36.50 crores (in the 7th plan). Those 
schemes which could not be completed during 
the Seventh Year Plan due to constraint of 
resources, non-availability of land and 
seasonal drawback have been included in the 
draft of Eight Five Year Plan. For completion 
of these works, a sum of Rs.111.29 crores 
will be required in the Eight Five Year Plan. 
( 21 ) 
TABLE - I 
TOURISM OUTLAY, EXPENDITURE AND ACCOMMODATION 
IN UTTAR PRADESH 
YEAR OUTLAY 
(fc.Lakh) 
EXPENDITURE 
(fe.LAKH) 
ADDITIONAL 
accommodation 
UNITS BEDS 
1985-86 
1986-87 
1987-88 
1988-89 
580.00 
815.00 
1269.00 
775.21 
771.29 
1597.71 
12 
14 
56 
402 
262 
1027.00 1027.00 8 324 
(anticipated) (anticipated) 
Source : Table cf Promotion of Tourism in Uttar 
Pradesh-- Eight Five Year Plan; The working 
group on Tourism; Lucknow 1990.pp.3. 
Uttar Pradesh's rich cultural heritage 
attracts large number of domestic and foreign tourists 
every year. 
TABLE-II 
FLOW OF TOURIST TRAFFIC TO VARIOUS TOURIST CENTRES 
OF UTTAR PRADESH 
YEAR DOMESTIC 
tourlsts 
FOREIGN 
touri sts 
TOTAL 
1983 
1984 
1985 
1986 
1987 
263.82 
274.27 
286.32 
297.54 
318.65 
1.77 
1.67 
1.68 
2.16 
2.33 
265.59 
275.94 
288.00 
299.70 
320.98 
Source: Table cf Promotion of Tourism in Uttar 
Pradesh - Eight Five Year Plan; The Working 
group on Tourism; Lucknow 1990.pp.2. 
( 22 ) 
For the purpose of administration the 
state has been devided into five regional 
tourism offices at Varanasi, Agra, Hardwar, 
and Lucknow. Tourist interest at these 
centres is looked after by tourism officers 
and receptionists. For scientific and 
balanced development of Uttar Pradesh hills 
regional development with headquarters at 
Nainital and Dehradun for Kumaon and Garhwal 
respectively have been set up. 
Various types of accommodations have 
been constructed to meet the demand of the 
tourist community eg. economic hotels, 
low-income group (L.I.G.) accommodation 
tourist bungalows, rest-houses, Start 
category. Luxury hotels (for foreign 
tourists) considering the pilgrim needs, 
pilgrim sheds, dharamshalas, log cabins and 
pavilions have also been constructed at hills 
and pilgrim resorts. For youth travel needs, 
holiday homes and youth hostel have come up 
at various centres specially on the hills. 
Private agencies have also participated in 
the growth of accommodation. 
Thus, tourism in Uttar Pradesh emerged 
from geographical, historical and cultural 
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aspects of the state. Now it is a vast and 
universal industry which raises the living 
standard of people through economic benefits. 
According to Government of India publications 
of statistical data nearly 30 percent of 
total foreign tourists visit Uttar Pradesh 
and the country earns much needed foreign 
exchange. 
TABLE-III 
UTTAR PRADESH FOREIGN VISITORS' EARNINGS 
YEAR 
1985 
1986 
1987 
1988 
Source: 
FOREIGN 
touri st 
arrival 
(in LAKH) 
1.68 
2.16 
2.33 
4.19 
(anticipated) 
YEAR 
1984-85 
1985-86 
1986-87 
1987-88 
FOREIGN 
exchange 
earned 
(fe.in Crores) 
260.00 
292.00 
356.00 
753.00 
(anticipated) 
; Table cf Promotion of Tourism in 
Uttar Pradesh - Eight Five Year 
Plan; The working Group on 
Tourism; Lucknow 199' U.pp.4. 
This bio-cultural diversity of the 
state bagged by forces of history and culture 
have made Uttar Pradesh a unique tourism 
meso-region of the country. The unique 
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Himalayan ecosystem has given birth to 
Himalayan resots; wildlife parks and 
sancturies. The Great Ganga Plain has 
extraordinary centre of cultural attraction 
and pilgrimage. All these resource based 
tourism sub-regions have their niche in the 
development of tourism. The recent tourism 
action plan has designed specific tourism 
circuits which in due course would be giving 
a new colour and face to the industry. 
CHAPTER - I I I 
UTTAR PRADESH : A GEOGRAPHICAL PERSONALITY 
3.0 The physical landscape and natural features of 
Uttar Pradesh are capable of stimulating touri-st activity. 
In terms of its physiographic characteristics, the State 
can be divided into three clear cut divisions: 
1. The Northern Mountain Ranges 
2. The Ganga Plain 
3. The Trans Yamuna Upland 
3.1 THE NORTHERN MOUNTAIN RANGES 
The Himalaya was formed by the mightiest 
thrusting on the globe and their rise is analogous 
to nappe formation of Alps - a tangential process 
of upheaval and compression resulting in excessive 
rock-folds, fault, thrusts and over-thrust. 
Stratigraphically as well as physiographlcally 
Uttar Pradesh Himalayas are divisible into three 
zones : 
1. Outer or Sub-Himalaya (Siwaliks) 
2. Central or Lower or lesser Himalaya 
3. Inner or Higher or Greater Himalaya 
3.1.1. OUTER OR SUB-HIMALAYA : SIWALIKS 
Skirting the Upper Ganga Plain, and 
stretching from west to east, the foothills belt of 
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the Siwalik ranges of lowly heights (300 - 600ni) is 
composed entirely of tertairy and upper tertiary 
sedimentary river deposits. The belt passes from 
the northern portion of Saharanpur, through the 
Southern portion of Dehradun, Garhwal to the middle 
of Nalnital Siwaliks in the north are breached by a 
discontinuous series of longitudinal vales or duns 
such as Dehra, Kontri, Chaukhamba, Patli and Kota. 
Dehradun is the biggest and most developed in urban 
and outdoor recreational facilities. 
The Siwaliks bear testimony to the extreme 
youth of Himalayas and promise rich recreational 
resource in their beautiful landscape scenery -
water falls, river banks, contact zones of plains 
and mountain and the forested slopes. Contiguity to 
densely populated and urbanised areas in the Upper 
Ganga Plain and with adequate transport facilities, 
the whole Siwalik region can easily become an 
outstanding intermediate type of resource for 
tourism. 
3.1.2 CENTRAL OR LESSER HIMALAYA 
This zone is bounded by the main boundary 
fault to the south and the main central thrust to 
the north and stretches for approximately 75 
Kilometers. 
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This entire zone easily becomes Uttar 
Pradesh's paramount tourism resource base because 
of its verdent hills, furrowed ridges, dales, 
catracts and placid calm water of the lakes. The 
white radiance of grand Himalaya, the beauty of 
glorious sunrise and sunset and the grand Himalaya 
panorama can be enjoyed from the ridges of 
Mussoorie, Ranikhet, Almora and Kausani developed 
for outdoor recreation. 
3.1.3. INNER OR GREATER HIMALAYA 
The higher Himalaya spread for 50 
Kilometers. It is a region of unsurpassing natural 
beauty, adorned by glaciers, huge U-shaped valleys, 
horn peaks and glacial lakes.It is, however a 
difficult and inaccessible area with an average 
elevation between 4800 and 6000 metres. The entire 
natural landscape is well presented for Hindu 
pilgrimages. 
3.2 THE GANGA PLAIN 
About three-fourth of the total area of the 
state is an alluvial plain lying between Himalaya 
in the north and the uplands in the south. The 
average height of the Ganga Plain in the State 
ranges between 300 to 60 metres. The northern part 
of the plain or Upper Ganga Plain has a height 
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between 300 to 150 metres. The land in this part 
slopes in an approximately southeasterly direction. 
The other part of the Ganga Plain lying in 
Uttar Pradesh is part of the Middle Ganga Plain. 
Here again the height decreases in a southeasterly 
direction. The lowest height of the plain is 58 
metre recorded at Ballia in the extreme eastern 
corner of the state. 
The southern part of Uttar Pradesh however 
is an upland area with a general height rarely 
exceeding 300 metre. The surface slope of this part 
run from southwest to northeast. 
3.2.1. The alluvial deposits of Uttar Pradesh in 
general are homogeneous in character. The oder 
alluvium commonly known as hangar, occupies the 
higher ground which is beyond the reach of flood 
waters. 
3.2.2. The newer alluvium or Khadar occupies 
comparatively low land liable to inundation during 
floods, it is confined to the riverine tracts of 
the Ganga, the Yamuna, the Gomati and Sai . 
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The plain has been a theatre of cultural 
and economic activities since ages past and today 
it constitutes a vital tourism region in its urban 
and rural landscapes and in its rich heritage of 
culture, art and architecture. "On marcro-level 
this is one vast user-based resource area (to 
employ clawson's tourism jargon) of the people of 
the State besides being a potential in tourist 
market from where most of the outdoor recreationist 
originate." 
3.3. THE TRANS YAMUNA UPLAND 
The southern part of Uttar Pradesh however 
is an upland area (the Trans-Yamuna Upland) with a 
general height rarely exceeding 300 metre. The 
surface slope of this part runs from southwest to 
northwest. The uplands unique architectural and 
aesthetic landscapes are marked by pockets of rich 
flora that have yet to be identified as potential 
tourist resources. 
3.4 DRAINAGE 
The rivers of Uttar Pradesh fall into two 
broad groups, viz. the rivers of Himalayan origin 
1. Singh, T.V.,"Tourism and Tourist Industry" (In 
Uttar Pradesh) p.13. 
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or those arising in the plains near the Himalaya on 
the one hand and those arising in the Deccan 
Platean on the other. The important river of the 
first group are the Ganga, Ramgai^ga Gomati, Sarda, 
Ghaghara, Yamuna, Rapti , Sarju, Kosi and Hindon, 
while the main rivers of the second group are the 
tributaries of river Yamuna like Chambal, Betwa, 
Dhasan, Ken and Baghain, and the tributary of river 
Ganga viz Son which passes through a small stretch 
of Uttar Pradesh in Mirzapur District. 
For ages rivers have attracted mankind to 
their banks. Many civilizations have flourished and 
cities grew on them. For all their usability and 
magni f i cance, Ini a is attributed, a sort of 
apotheosis to their rivers and sought their 
religiously as "sacred mother and goddess". 
Indian genius being essentially religious, 
bathing in these rivers was prescribed as an 
important outdoor religious activity. At many 
places ghats were, therefore, fitted in their banks 
where pilgramis thronged inmathtude to take a di p 
periodically Some of them are venue of national 
bathing festivals. 
( 31 ) 
While the spirit of religion flows into 
these rivers, their recreational value can hardly 
be under estimated, particularly near congested 
urban centres where there are local points for 
recreation activities. Rivers and other minor water 
bodies (lakes, tanks etc.) can play a vital role in 
the aesthetics and recreational life of a city. 
Water-sports, such as swimming, boating, skig, 
angling and other water contact activities can be 
developed. 
The wonderful river system of Uttar Pradesh 
based on the Ganga with her number of tributaries 
and distributaries that drain the entire State, 
which is its wake of Ganizational process, 
undoubtedly, has mothered a favulous Ganga Plain 
and has given in fight many cities and town, that 
attract visitors to her shore. 
The Himalayan region is drained by three 
streams. The Ganga system, the Yamuna system an.the 
Kali system. The first two are of tourist or 
pilgrim importance. 
3.5 FLORA AND FAUNA 
Flora and fauna of Uttar Pradesh are vital 
tourism resources. While looking for beautiful 
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creations of man, a tourist is no less interested 
in our plant and wild life. 
3.5.1 FLORA 
The concept of forest recreation in India 
is comparatively of recent origin. The creation of 
National Parks and Wild Life Sanctuaries is very 
much a borrowed concept which has to take its root. 
The forsts of Uttar Pradesh show diversity 
in composition because of their wide geographical 
and attitudinal distribution. The extend from the 
snow-clad moutains in the nroth to the Vlndhyan 
plateau in the south. Trees of all species 
belonging to gymnosperms group and angiosperms 
group are traceable. The deciduous trees with all 
their sub-types come in the back drops of Uttar 
Pradesh's main tourist belt in the Tarai west and 
present a treasure house of flora in the famous 
Corbett National Park in Nainital distict. 
Dominance of deciduous trees in Uttar Pradesh makes 
her all the more rich in floral resource due to the 
fact that their sight is pleasing and they are 
dedicately patterned, softly outlined, varied in 
form and colour, seasonal in foliage, tolerant of 
undergrowth and generosity older than conifers. 
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3.5.2 FAUNA 
Wilderness of the forests is the home of 
wild life. A large number of forest types, 
developed under wide range of climatic conditions 
obtained in this state, have given birth to varied, 
colourful and fascinating wild life. 
Native wild animals are not only Integral 
part of national heritage but they are potential 
tourism resource. Unfortunately, the heavy heel of 
civilization has cruhsed deeply into our once vast 
store of wild life resource. History recalls a long 
sad tale of fauna in extinction. 
Lately, world-wide tourist movement has 
charnged the outlook of nations on wild-life. A new 
recreation value has begun to be attached to 
wild-life and it is preserved and protected for all 
its aesthetic, economic and recreational value. 
Conservation, not exploitation seems to be the new 
slogan. 
There are four distinct wildlife zones in 
Uttar Pradesh each representative of faunal and 
floral life found in the state : 
1. The Himalayan wild life zone 
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2 . The Tara i and F o o t h i l l s w i l d l i f e zone 
3 . The N o n - f o r e s t Ganga w i l d l i f e zone 
4 . The Vindhyan w i l d l i f e zone 
3 .6 CLIMATES 
Uttar Pradesh has tropical monsoon cllamte. 
It is characterized by the reversal of winds 
causing a succession of seasons in the whole year. 
During northeast monsoon the winds are of 
continental origin, while during the southwest 
monsoon they are oceanic in origin. Taking into 
account the variation in temperature and 
precipitation, the whole year is divided by India 
Metrological department into four seasons grouped 
under the two monsoons as follows : 
(a) THE SEASONS OF THE NORTHEAST MONSOON 
(i) Cold weather season from November to 
February 
(ii) Hote weather season from March to mid-June. 
(b) THE SEASONS OF THE SOUTHWEST MONSOON 
(i) Season of General Rain from mid-June to 
mid-September, 
(ii) Season of Retreating Monsoons from 
mid-September to October. 
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3.6.1 Climate is a vital tourism factor. It works 
both as motivator and dissuader of tourist traffic. 
In many cases, tourist peak and offpeak periods are 
related to weather regimes of the area. Sunny-
mountain slopes and sea beaches and sold to 
tourists in microthermal conditions. In India, cool 
Himalayan resorts attract large number of cool 
climate seekers during summers when the 
sub-continent, particularly the Great Indian Plain, 
becomes a furnace of heat. This seasonal variation 
is responsible for the year round tourist activity, 
though the winters attracts largest number of 
touri st. 
3.6.2 HOT WEATHER SEASON 
It is a season of continuously rising 
temperature accompanied by falling humidity and 
pressure till May. March records between 21°C as 
mean monthly temperature at Roorkee, Aligarh, 
Bareilly, Jhansi , Allahaba, Gorakhpur and Bahraich. 
The mean maximum temperature ranges between 34''C to 
39°C. The month of May and half of June is the 
period of intense heat. The trend of temperature 
recordings show an increase from east to west of 
state. 
Popular tourist centre-Agra, Allahabad, 
Lucknow, Kanpur have the worst conditions, the 
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first two are easily the hottest places of the 
origin. In Uttar Pradesh, when the plain burns and 
parches In April, May and June, the Himalayas offer 
comparatively cooler and soother climate 
approaching ideal conditions for human comfort. The 
hill resorts Nainital, Mussoorie attract people on 
the plain with their moderate temperature and 
adequate amount of relative humidity. 
3.6.3 SEASONS OF GENERAL RAINS 
By the mid or end of June monsoon normally 
breaks in Uttar Pradesh and with it there is a 
complete change in the weather with immediate fall 
in the temperature and an upward trend in humidity. 
July and August are the rainest months of the year 
as they receive more than 50 percent of the total 
annual rainfall. In the month of September the 
rains normally slacken and rainless intervals 
become longer. Monsoon begin to retreat in 
Mid-September and by the end of October the state 
becomes fair from any activity of the southwest 
monsoon. In late September or early October the 
mean maximum temperature remains as high as in 
early September but rainfall gradually looses its 
grip in the state. With the average relative 
humidity of over 70 percent and with the 
temperature above 29°C on the plains one feels 
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usually uncomforLable, particularly when rainy days 
are inLerspread with trying humid days. Hills were 
a promise during the hot weather, now there seems 
to be no hope, these places are monotomy boredam 
and ennui cannot be good companions. 
3.6.4 COLD WEATHER SEASON 
During November a high pressure belt 
extends from northwest India and cover the Ganga 
Plain. The wind direction Is from east to west. As 
the pressure gradients are not steep the breeze 
blows gently in November but in December, dry and 
chilly westerlies considerably lower the 
temperature. In the month of January mist and fog 
occur due to very low temperature conditions. By 
the end of February or March temperature tend to 
Increase s heralding the hot weather. In December, 
mercury drops to 15°C - 16°C on the plains and hill 
resorts have temperature as low as 3°C - 4''C at 
0830 hrs. and there is considerable amount of 
precipitation largely in the form of snow on the 
northerly Himalaya. In January the cool and mainly 
dry seasons is at its height and all things that 
love the sun are out of doors. 
Inia, particularly Uttar Pradesh, witnesses 
a period of major tourist activity during this 
month. 
CHAPTER-IV 
UTTAR PRADESH : TOURIST CENTRES 
From historical, cultural, geographical and 
religious point of view, it is possible to 
recognize four types of tourist centres in Uttar 
Pradesh: 
1. Religious centres 
2. Centres of scenic attraction 
3. Centres of historical and archeological 
importance 
4. Other centres (urban, university towns, 
industrial and development project centres) 
4.0 RELIGIOUS CENTRES 
Uttar Pradesh land of lords Rama and 
Krishna has also been the nursery of Buddhism and 
Jainism, besides being highly responsive to Muslim 
culture. From the Himalayas to the Ganga-Yamuna 
corridor the tourist finds himself in a big 
religious sanctuary. 
If Uttarakhand region of Uttar Pradesh is 
Hindu's sanctum sanctorum, then in the triangle, 
joining Prayaga, Varanasi and Ayodhya, all in the 
middle Ganga plain, will include cities and shrines 
of India, attracting pilgrims from the vast Indian 
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Four main centres of Hindu religion are 
Yamunotri, GangoLri, KedarnaLh and BadrinaLh. Each 
centre has a ring of smaller shrines providing an 
incentive to local population. All these four 
nuclei are situated in the heart of Uttar Pradesh 
Himalaya at an average height of 3000 metres. 
Hardwar and Rishikesh are metaphorically called the 
gateways to Himalayan shrines.They provide ample 
opportunity to many non-pilgrims for enjoying 
mountain scenery without undergoing Himalayan pain. 
4.0.3 PLAIN AND PLATEAU CENTRES 
While the Himalayan region of Uttar Pradesh 
was preserved as religious laboratory for the 
Hindus, the alluvial Ganga-Yamuna plain was 
considered ideally suited to the establishment of a 
sedentry civilization - a theatre of human 
activi ties. 
Two groups of centres are included under 
this category : 
1. Religious cities of tourist importance 
2. Small towns of periodical pilgrim-influx, 
associated with some festivals, holymen or 
some charismatice personality. Varanasi , 
Allahabad, Mathura and Ayodhya belong to 
the first group. Nimsar (Sitapur), 
Garhmukteswar (Meerut) and Gola (Lakhimpur) 
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This tourist belt in the Kumaon Himalaya is a 
resource based area of the state, rich in bounties 
of nature : mountain scenery, fascinating cliamte 
and flora and fauna resources. In this belt three 
tourism pockets, with fairly developed amenities, 
are noticible, namely Dehradun-Mussoorie complex, 
Nainital and its satellite towns, Almora-Ranlkhet 
group fo resorts. All these pockets act as a window 
on the grand Himlayan scene and provide adequate 
tourist services. 
4.2 HISTORICAL AND ARCHAEOLOGICAL CENTRES 
Historiclly, Uttar Pradesh has been the 
most important region of India. Foot prints of 
history can be traced everywhere but not all the 
centres of historic importance have their claim for 
tourism, for example Faizabad, Rampur, Jaunpur, 
though historical cities fail to attract even home 
tourists. The largest number of tourists are 
attracted by two great historical cities of Uttar 
Prdesh - Agra and Lucknow. Agra comes on the world 
tourist map and Lucknow is very popular to domestic 
touri sts. 
4.3.0 OTHER TOURIST CENTRES 
This borad group includes cities, towns and 
townships which for the most part sprangup during 
the wake of Uttar Pradesh's second (1861-1947) and 
third phase (1947- ) of urbanisaion. These 
centres can be classified into three following 
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groups, namely industrial centres, University towns 
and development project centres. 
4.3.1 INDUSTRIAL CENTRES 
Among this group Important centres are 
Moradabad, Saharanpur, Ghaziabad, Barellly, 
Ferozabad, Meerut and Kanpur, the latter being an 
industrial metropolis and occupying a topmost 
position in the industrial city hierarchy of the 
state. 
4.3.2 UNIVERSITY TOWNS 
The University towns are Aligarh (Muslim 
University), Roorkee (Engineeing University) and 
Pantnagar (Agriculture University). 
4.3.3. DEVELOPMENT (PROJECT) CENTRES 
Kalagarh (Bijnore), Nanak' Sagar (Nainital), 
Mata Teela (Jhansi) and Rihan (Mirzapur) have great 
potentials as Uttar Pradesh's future recreational 
resorts. 
CHAPTER - V 
TOURIST CENTRES : SELECTED CASE STUDIES 
5.0 ULLar Pradesh provides many places of 
tourist attraction. Visitors to this state 
generally try to enjoy natural environment or 
various places of religious, historical and 
archaeological importance. There are many places 
which satisfy the needs of tourists. It is not 
possible to describe the characteristic features of 
each and every place in a small dissertation. 
Therefore of a few centres have been selected as 
representative of different types of attractions 
for detailed study. Varanasi and Badrinath are 
selected to represent religious centres, Mussoorie 
and Corbett National park as places of scenic 
attraction and Lucknow and Agra being cities of 
historical and archaeological interest. 
5.0.1 MUSSOORIE 
MUssoorie is perched atop a high ridge and 
it overlooks the Dun Valley with the thickly wooded 
Shiwalik range on one side and the snowcapped 
mountains of the inner Himalaya or the other. It 
covers 64.25 Kilometres square and had a population 
of 39.336 in 1991. Situated at an altitude of 
2005.5 mt.j Mussoorie has developed as one of the 
msot popular summer destinations in the northern 
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h i l l s . Because i t was so c lo se to the p l a i n s and 
only 34 k i lomet re from Dehradun and ofcourse due t o 
the abundant scen ic beauty of the p l a c e , more and 
more people began to bu i l d t h e i r summer r e t r e a t s 
here and means of en t e r t a inmen t and d i v e r s i o n s 
followed soon. 
I t s h i s t o r y d a t e s back to 1827 when Captain 
Young, an adventurous military officer explored the 
p r e s e n t s i t e and l a i d the founda t ion of t h i s 
holiday resort. Mussoorie is said to have derived its 
name from the word 'masur ' , a pulse which grows here in 
large quantities. I t became a town of beautiful 
promenades and excellent clubs - a real elite town. I t 
st i l l is one of the most popular hill stations of Northern 
India and attracts many domestic and foreign tourists. 
Its natural beauty and abundance of picnic 
spo ts are prime a t t r a c t i o n s . These a t t r a c t many 
young people who are on t h e i r honeymoon. I t i s 
conven ien t ly connected by road with Delhi and o t h e r 
major c i t i e s and i s a l so c a l l e d the 'Gateway' to 
the s h r i n e s of Yamunotri and Gangotri in no r the rn 
1. D i r e c t o r a t e of Tourism Ut t a r Pradesh , 1991, p .16 
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India. The means of entertainment and choice of 
activities have been increased to make Mussoorie a 
tourist attraction all the year round. The KEMPTY 
FALLS and the Yamuna river (second most important 
river in India and a paradise for the fishermen) 
are some of the tourist attractions close to 
Mussoorie. 
Mussoorie's main handicraft products are 
woodwork decorative items and woollen garments. The 
climate is excellent in summer, in winter it can be 
quite cold. During the rainy season the roads are 
sometimes blocked because of land slides. 
The tourist image of Mussoorie is versatile 
it has the image of being a centre of scenic 
beauty, a romantic place for honeymonners and a 
gateway to some holy shrines further up in the 
Himalayas. 
5.0.2 TOURIST TRENDS 
Mussoorie is an ideal relaxation and 
outdoor recreation centre of Uttar Pradesh. While 
hill resorts like Nainital, Chakrata and others 
have mainly seasonal influx of tourists a very 
fugitive populace, Mussoorie receives tourists 
throughout the year. October and November is a 
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season of educational tours. The reasons of 
preference were good climate, beautiful natural 
scenery, existence of various research institutes, 
proximity and easy accessibility to various 
religious and secular centres. The centre is also 
very popular with the students of higher education 
who go in for field studies involved in the 
subjects like Geology, Geography, Botany, 
Engineering and other subjects. 
TABLE -IV 
MUSSOORIE TOURIST EXPENDITURE IN VARIOUS COMPONENTS 
1981 
(In Rs. ) 
7o TO TOTAL 
57.39 
26.08 
11.42 
0.78 
0.36 
0.92 
3.04 
TOTAL : 100.00 
Source: Draft Perspective Plan for Dehradun 
District (1992-2001) Volume III, p.l83. 
NO. 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
COMPONENTS 
Accommodati on 
Restaurants 
Entertalnment 
Souveni r 
Outdoor Photography 
Local Transport 
Toll Barrier 
( 
MUSSOORIE 
YEAR 
1991 
1992 
1993 
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TABLE -
• 
- V 
VISITORS PER YEAR 
(In Lakhs) 
NUMBERS 
15.00 
12.57 
14.74 
Source: Tourist Department, Lucknow, Regional 
Tourist Officer - Miss Preeti Srivastava. 
5.0.3 SOME PLACES OF TOURIST INTEREST IN AND 
AROUND MUSSOORIE 
5.0.3.1 HAPPY VALLEY - TIBETAN TOWNSHIP 
Meandering charlville road leads to pine-
scented Happy Valley and the Tibetan Township, and 
enchanted world where prayer flags flutter in the 
breeze against a Chortan (Tibetan stupa and a 
temple clinge to a precarious perch on a cliff 
while inside priests turn the bronze prayer wheels 
amids scripture- reciting acolytes. 
5.0.3.2 MUNICIPAL GARDENS AND PARK 
Near the library on the Mall, when one 
tires of brooks is a footpath leading to the 
blooming Municipal Gardens four kilometres along a 
flow with gay flowers, lawns, deodar and pine 
trees, set off by an artificial lake. The park, a 
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plateau, slightly over three kilometres away from 
the gardens is noted for its excellent simultaneous 
view of both the Himalayas and the Dun Valley. 
5.0.3.3 KEMPTY FALLS 
Fifteen kilometres away on the Mussoorie -
Chakrata road is the most beautiful spot in 
Mussoorie, attracting crores of people every day. 
Gushing out of mountains the majestic water fall 
splits into five distinct falls one on top of the 
other, the highest one over forty feet. The falls 
are accessible by ponies and rickshaws. 
5.0.3.4 TEHRI 
Mussoorie is connected by motorable road 
with Tehri, about 80 kilometres away. A picturesque 
spot high up in the neighbouring hills, Tehri leads 
to a number of trekking routes. On the 
Mussoorie-Tehri roaad itself there are a number of 
attractive picnic spots like - Dhanoulti , Surkanda 
Devi Temple, Yamuna Bridge, Sir George Everest's 
House. 
5.0.3.5 BENONG HILL AND OBSERVATORY 
Ten Kilometres from the library by 
motorable road or pony bridle path, is Benong Hill, 
one time home of an observatory.lt is still an 
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excellent lookout place, commanding as It does a 
good view of Himalaya above and the Yamuna 5000 ft. 
down below. 
Because of political disturbances and 
insecurity in Kashmir Himalayas many visitors have 
now overloaded Mussoorie landscape that it has long 
crossed its threshold. Visitors volume in recent 
years had threatned saturation risks. It is 
therefore expedient that Mussoorie should have a 
through master plan which should difuse tourist 
activity in the adjoining areas of natural beauty. 
It has been su2gested that Mussoorie influx should 
be redirected some to some other resort. The town 
planners have identified alternative destinations. 
Some progress has also been made in this direction. 
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5 .1 BADRINATH 
Badrinath is Hindus super pilgrimage resort 
(dhama) located in the higher Himalayan region of 
Chamoli (Garhwal Himalaya). Amongst the four most 
sacred pilgrim destinations of the Hindus, 
Badrinath singly represents the Himalayan majesty, 
the rest three, Dwarka, Jagannathpurl and 
Rameshwaram, have seawaters In the backdrop. 
Speculator landscape, superb ecological features 
sanctity and religiosity must have been some of the 
site attributes in the establishment of this highly 
revered and most ancient of the dhamas that now 
attracts about 345,000 lakh pilgrims/tourists every 
year from far of Indian States and territories, 
despite strenuous hill journey of 301 kilometre 
from Rlshikesh railhead. 
The geographical locale of Badrinath Is 
larger than the small congested township at the 
right bank of the Alaknanda or the sacred temple at 
the foot of Narayan, the lofty abode of Lord 
Vishnu. It embraces the entire area, dellmeted by 
the Puranas, spreading from Kanava Ashram 
(Mod.-Chaukighat near Kotwar) to 23 kilometre north 
2.Source : Tourist Department of Uttar Pradesh, 
Lucknow. 
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of Badrlnath upto Satopant, traditionally known as 
' Badri-Mandal'-^ Hindu missionaries had a purposeful 
design in arranging pilgrims itinerary along the 
sacred Alaknanda in this Badrlnath circuit. 
According to Singh Hindu missionaries had 
a purposeful design in assigning pilgrims itinerary 
along the sacred Alaknanda in the Badrinath circuit 
having the sublimest mountain scenery nd the 
noblest river aspects, particularly river junctions 
(Prayagas), the five (panch) Badris and the five 
Kedaras. Considering outstanding religious cum 
scenic resources of this belt, the Hindu expertise 
seems at its best in Ti rtha planning and placing 
pilgrim centres in hierarchical order, climaxing in 
Badri nath. 
5.1.1 RELIGION MYTH AND HISTORY 
Badrinath has a hoary past. It dates from 
the Vedic period. A cradle land of Hindu religion, 
it breathes the air of sacredness. It is believed 
3. This area of badri ka-Mandal of Badri Van 
has been defined in Skand Purana in the 
following lines: 
4. Singh, Tejvir: "Badrinath : A study in 
Himalayan Pilgrimages", In Tourism and 
Tourist Industry in Uttar Pradesh(India). 
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that the sage 'Ved Vyas' had his research cell in 
Kesan Prayag at the junction of the Alaknanda and 
the Saraswati. Later Vedas were collected and 
distributed into four parts here? Traditions point 
out that the place was the abode of Hindu Gods of 
the Puranas and the penance grove of all the 
6 
'Maharlshls', sages and sears of India. It also 
attracted Lord Krishna and Arjuna who performed 
austerities at the Nar and Narayan peaks. It also 
inspired the celebrated grammanan 'Paniniya' and 
sages Gautam, Kapi1 and Kashyap, Kalidas, the great 
poet and dramatist of Sanskrit, laid the scene of 
'Abhigyan Shakuntalam" (near Nand-Prayaga) and 
"Megh Doot " (Alkapuri, north of Badrinath) in this 
region.' In the beginning of the 7th century A.D. , 
Adishankaracharya reclaimed the temple with the h 
elp of the ruler of Garhwal who looked after the 
interest of the shrine. The temple has been passed 
from the hands of Rawal (the higher priest of the 
5. Nautiyal, G.P., Call of Badrinath, Shri 
Badrinath Temple Commi ttee, Badri nath, 
1962, p.3. 
6. Kalayan (Tirthank), op.cit,p.511. 
7. Dattar, B.N., Himalayan Pilgrimage 
Publication Division, New Delhi, 196l 
p.12. 
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Leinple from the south) Lo a committee of 12 members 
and Rawal is restricted to his religious duties. 
5.1.2 PILGRIM TRAFFIC AND TRENDS 
The Badrinath pilgrimage lasts for six 
months mostly in summers and rain (May - November). 
May - June being the drier months, the majority (35 
percent) take to pilgrimage during this period to 
safeguard against inclemency of weather and road 
breaches. 
On an average, over 1000 pilgrims visits 
Badrinath everyday. However, peak is touched in 
June when 2000 to 3000 visitors come in a single 
day. August, normally, visitors will be lowest 
as it will rain and threaten landslides. With the 
onset of snows November traffic begins to fade out. 
Finally, doors of Badrinath are closed and the 
chief priest moves to Joshimath, the winter seat of 
Badri narai n. 
Badrinath attracts pilgrims/visitors from 
all over the country and a few tourists from 
overseas. Survey conducted by the Town Planning 
Unit of Srinagar revealed that the visitors income 
group varies considerably, though the majority 
falls into lower and lower middle class. However, 
( 60 ) 
15.5 percent belonged to Rs.80l/- to 1000/- and 4.1 
percent were found in students category. 
TABLE - VI 
BADRINATH : VISITORS PER YEAR 
(In Lakhs) 
YEARS VISITORS 
1991 3.56 
1992 4.13 
1993 4.77 
Source: Regional Tourist Officer, Tourist 
Department of Uttar Pradesh, Lucknow. 
While the Himalayan pilgrimage have 
gateways in Kotdwar and Rishikesh, almost 91 
percent visitors prefer entry from Rishikesh, both 
for transit facilities and en-route attractions, 
particularly Devprayag. The 301 Kilometre long 
journey is completed in one halt, Joshimath on the 
onward and Srinagar on the backward journey. Both 
the stopovers have developed adequate accommodation 
facility. Average two-day stay at Badrinath has 
been registered. Visitors influx to Badrinath shot 
up after 1968 when metalled road reached Badrinath 
for the first time. The Badrinath raod provided 
fresh opportunities for opening up new areas for 
( 61 ) 
tourism promoLion. The valley of flowers, ccesslble 
enroute, caught up the market and developed an 
independent destination In its own right. Many 
other micro regions are receiving the attention of 
the developers, particularly the Garhwal Regional 
Development Corporation and Uttar Pradesh Tourism. 
The problem of right kind of facilities in the 
foremost. 
5.1.3 PROBLEM OF PEAKING 
Seers of old had little foreseen that the 
20th century tourism era would cause the mechanised 
road system to climb up the esolated Himalayan 
heights. This sacred entre, like any other holiday 
resort in the hills below, goes full to the 
capacity during the 'season'. There are always too 
many clamouring for accommodation in the few 
substandard outmoded and, in many cases, ill 
provided dharamshalas. Though Badrinath claims to 
Q 
accommodate over 1500 pilgrims at a time, but only 
400 to 500 get satisfactory accommodation (only 
Birla, Andhra and Gujarat Dharamshalas do have 
electricity, water supply and lavatory facilities). 
Besides a few that have recently sprun up. The 
premises of the temple is too small to accommodate 
8. There are 23 dharamshalas having 252 rooms, 
providing stay facilities to 1674 pilgrims. 
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even 200 pilgrims at a time which has been improved 
in recent years but still a space constraint Is 
there. 
Transport problem is no less challenging 
then what it was at Rishikesh. Worst conditions 
prevails when an early outbrst of the mansoon 
9 
causes road-breaches and land slides. Pilgrims, 
some times, have to be stranded for weeks; over 
crowding filth and cholera often become the 
byproduct of such a righteous journey. Badrinath, 
needs a development plan both from religious as 
well as from strategic point of view. 
Badrinath, unfortunately is fast losing its 
character of super pilgrim resort with the process 
of modernisation, nearness to the valley of flower 
and recently established Auli Resort for winter 
sports scheme have affected the Badrinath. It is 
for the developers to maintain its religious 
character. 
9. A team of Australian geologists revealed 
that most of Badrinath road in its upper 
reaches is laid on the dip side of the 
mountains and hence susceptible to frequent 
land slides. 
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LORD VISHNU'S ABODE, BADRINATH 
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5.2 CORBETT NATIONAL PARK 
CorbeLt National Park Is situated on either 
side of river Ramganga, in Nainltal district, and 
covers an area of 525.8 square kilometres. Major 
portion of the park falls in Kalagarh Bijnore) and 
10 Ramganga (Nainital) forest divisions. Ramnagar is 
the rail head of the park with which it is 
connected by a metalled road. The Park is located 
at a distance of 289.6 kilometres to the northwest 
of Delhi. 
Of the 125 wild-life sanctuaries and five 
legally constituted National Parks of India, it has 
the distinction of being the first and certainly 
11 the best wild-life centre of India. It is supposed 
to be the best deer (Cheetal) park of Asia. The 
park attracts Indian visitors, foreign tourists, 
naturalists and students in large numbers, offering 
forest view, foot hill flora, colourful fauna and 
wilderness perceptions. 
10. Jeep, Taxies and Mini-buses are available 
at the reception office, Ramnagar. 
11. Singh, Tejvir and Kaur Jagdish : The 
Corbett National Park : A Reservoir of 
Uttar Pradesh Flora and Fauna Resource, 
I.S.C.A., 61st session, Abstracts, Calcutta 
1974, p.209. 
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Framed within the modern concept of 
12 13 
National Parks, this first ever Park of India was 
established in 1935 (under UNITED PROVINCES 
NATIONAL PARK ACT - 134), in the foothills of the 
outer Himalaya, in the valley of PATLIDUn and the 
hill forest south to it, in Uttar Pradesh, Terai -
an area known for its variety of flora and 
abundence of fauna from centuries. Originally named 
as 'HILEY NATIONAL PARK' after the then GOVERNOR OF 
UNITED PROVINCES, SIR MALCOLM HAILY, it was renamed 
(1948) as 'RAMGANGA NATIONAL PARK' after the river 
that flows across the park. Finally, it was 
Rechristened as "CORBETT NATIONAL PARK" to 
commemorate the memory of famous naturalist, JIM 
CORBETT. On first April, 1973, the park alongwith 
seven other reserves was included under Project 
Tiger. 
The forst covers a series of more or less 
parallel ridges from north to south, descending in 
height towards the plain. The highest redge lies 
12. 'The basic purpose of the National Park 
system is preserve, for all times, areas 
containing magnificent objects of 
geographical, geological, biological and 
historical importance as a national 
heritage for the benefit, education and 
enjoyment of people' - cited in SANKHLA, 
K.S.; 'NATIONAL PARK'. 
13. However the first sanctuary to be 
established in India was MANAS SANCTUARY in 
1928. 
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north Lo DHIKALA. The attitude varies from 400 to 
1200 m with undulating topography of many temporary 
marshy depressions, ravines and plateau like land. 
The highest point in the park is KANDA, A FOREST 
REST HOSUE (FRH) - 1210 m above sea level. The 
river Ramganga enters the Park near GAIRAL FRH, 
takes a westerly course up to SARAPDULl FRH, bends 
in north direction till it crosses the DHIKALA FRH, 
and, ultimately changes course to south-west again 
to come out of the Park at KALAGARH. 
The PATLIDUN, abroad flat valley 400 m 
above sea-level, is the most picturesque area of 
the park. Atti red in almost every type of foothill 
flora, it is usually covered with tall tiger grass 
(Savannah) which becomes a feeding ground for 
herbivora when it is burnt. During sprin time the 
entire valley presents a panaroma of natural beauty 
against the backdrop of gergeous hills. The 
surrounding hills range between 700m and 1500m 
above the sea level. The park is all a riot of 
colours when nature unfolds herself in new forms 
and style- shisham trees in foliage, the flame of 
the forest trees with glowing red-flowers, semal in 
scarlet and kachnar in maurve blossoms. Along with 
fishing, the angler can expect to see any of the 
wildlife along the river. Mandal function, GAIRAL, 
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SARAPDULI and DHIKALA are favourite resorts of the 
fishermen.The park is wonderfully rich in wild 
life. Among the mammals Indian elephant, tiger, 
panther, deer, porcupine and others are the main 
attractions. The area is equally rich in avifauna 
and most of the birds are constant feature of the 
park, such as barbet, babbler, bulbul, flycatcher, 
kaleage, India roller, thresh, warbler and shama. 
Long snouted crocodile (GAVIALIS GANGETICUS), 
python and lizards are the representative form of 
reptiles. 
The park is generally open to visitors 
throughout the year, except rains, when 
road-breaches are common and accessibility goes 
poor. While the foreign tourists would prefer to 
visit the park during the months of November and 
December, the ideal months both from climatic 
season and visibility aspects are March and April. 
Besides, all forms of wildlife can be viewed from 
the watchtowers during these months. 
5.2.1 TOURIST AMENITIES 
The Corbett National Park is the only 
wildlife preserves in Uttar Pradesh which has 
developed adequate tourist infrastructure in 
transport, accommodation and recreation. A number 
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of roads in the park, motorable during fair weather, 
enable visitors to move about In the park and 
enjoy scenic beauty and glance at wildlife in Its 
natural habitat. There are eight watch towers at 
several strategic places similar to "TREETOPS" of 
Africa, from which glimpses of wildlife in their 
natural haunts can be seen and phtographed. Taxies, 
mini bus and elephant ride is provided. 
There- are a number of rest houses in the 
park located in SULTAN, GAIRAL, SARAPDULI, DHIKALA, 
BOXAR, PATERPANI, GAUJPANI, MALANI and BIJRANI. 
Dhikala situated in the heart of Patlidun, is the 
main focus of tourist activities. Dhikala has four 
suites in the forest rest h ouse, six suites in the 
annexe, six suites in the tourist hutment and six 
15 
Swiss cottage tents. All of these establishment 
are fully furnished with running water, 
electricity, bedding, blankets and linens. Of the 
other rest houses comprising one suite, only 
BIJRANI Is well provided - the rest house has usual 
14. A jeep station - wagon can also be made 
available for tours inside the park and for 
journey from the rail-head (Ramnagar). 
15. A luxury hotel of sixtybed capacity has 
come up at Khlnanaull near Dhikala. 
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care furnishings (with bed and bath). Catering 
arrangements have only been provided in DHIKALA, at 
BIJRANI the services of a cook are available. The 
park is gradually catching the attention of the 
people. Total number of visitors in 1965-66 was 
3900, of which 557 were foreigners in 197d. Since 
the park provides attractive opportunity for low 
cost vacation tours to sites of scenic grandeur and 
rare experience of viewing wild life. 
TABLE VII 
CORBETT NATIONAL PARK : TOURIST ARRIVALS 
TOURISTS 
YEARS INDIAN FOREIGNER TOTAL 
1990-91 36,161 2,917 39,078 
1991-92 30,277 2,770 33,047 
1992-93 28,480 3,483 31,963 
1993-94 37,265 6,199 43,464 
Source: Regional Tourist Officer, Department of 
Tourism, Lucknow, 1990. 
16. Reservations are made on an advance of 30% 
of the accommodation charges. The 
applications are addressed to tourist 
officer, Delhi, Lucknow or to the chief 
wild-life warden, Lucknow. 
17. Singh, Tejvir, Kaur, Jagdish : "The Corbett 
National Park", National Herald, Delhi, 
December 30, 1973. 
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TABLE- VIII 
CORBETT NATIONAL PARK : REVENUE REALISED 
YEARS REVENUE REALISED 
1990-91 13,89,865 
1991-92 13,20,369 
1992-93 12,69,585 
1993-94 39,7,984 
Source: Regional Tourist Officer, Department of 
Tourism, Lucknow, 1990. 
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TABLE - IX 
IMPORTANT WILDLIFE OF THE PARK 
MAMMALS 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 
Indian 
Elephant 
Ti ge r 
Panther or 
Leopard 
Sloth Bear 
Hyaena 
Large Indian 
Antelope 
Hogdeer 
Barking 
Deer 
Goral 
Wild 
Boar 
Rhesus 
Monkey 
Porcupine 
Otter 
Indi an 
Ratel 
Mongoose 
Sambhar 
BIRDS 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 
Barbet 
Babblar 
Bae-Eater 
Bunti ng 
Drongo 
Flycatcher 
Flower 
Pecker 
Horn Bill 
Indian 
Roller 
Robin 
Magpi e 
Kaleeje 
Pheasant 
Lark 
Myna 
Peal Fowl 
Thrush 
Quai 1 
King Fi sher 
Chloropsis 
Wabler 
REPTILES 
1. 
2. 
3. 
4. 
FISH 
1. 
2. 
3. 
Long Snouted 
Crocodile or 
Gharial 
Marsh Crocodile 
Python 
Hamadryad 
Mahaseer 
Indian 
Trout 
Goonch 
Source : Chief Wildlife Warden, Uttar Pradesh, Lucknow, 
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DAM CONSTRUCTION WITHIN THE PARK HAS AFFECTED WILDLIFE 
BEHAVIOUR PARTICULARLY THE ELEPHANT 
CLOSE UP OF ELEPHANT 
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5.3 AGRA 
Situated on the right bank of the river 
Yamuna, Agra occupies a foremost place in Uttar 
Pradesh Tourist CiIty heirarchy. With history and 
architecture as its key resource, the centre 
attracts almost 36 percent of the total tourist 
traffic to India "Shorn off these archetectural 
master pieces Agra, is perhaps, too poor, to offer 
anything to a visitor, except, of course, urban 
congestion, overcrowding, trafic strangulation and 
sub-slums," 
Resort architecture in Agra however, 
opens a glorious chapter of Indian History in 
which five rulers of Mughal Dynasty (BABUR 1503 -
31, HUMAYAUN 1531-56, AKBAR 1556-1605, JAHANGIR 
1605-27, SHAHJAHAN 1627-58) with their ardent, 
sustained and perspective patronage can be seen 
all intent on dressing Indian landscape with 
wonderful forts, palaces, mousolea, ornamental 
gardens and pleasness. Agra for being the capital 
of great Mughals has preserved these precious 
keepsakes of history as to become an 
archaeological museum of Mughal architecture. 
18. Singh, T.V. and Kaur, J : "A study in 
Resort Architecture and Tourism". National 
Herald (Sunday Magazine) Delhi September 
10, 1972, p.l. 
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Agra's architectural masterpieces in their 
structure, element, froma reflex of kings mind and 
character. They are, indeed, history's imprint on 
art of building which a tourist reads with 
taxomanic interest. 
5.3.1 AGRA-MUGHAL ARCHITECTURE : HISTORICAL 
ANALYSIS 
Originally, the Mughalk style was derived 
from 'TRIMURID - SAFAVID' architecture of Persia 
(having bulbus dome and tite covered walls) in 
India, however, it became a regal architecture. It 
touched high water-mark when India and Persian 
elements mingled to produce a new and harmonious 
styled fundamentally India style of architecture, 
so well expressed in the Taj and Fatehpur Sekri 
buildings. The latter represent the communion of 
Hindu, Buddhist, Jain and Persian features and 
ideas. These masterpieces are living embodiments 
of Indian spirit of neness, unity amidst 
di versi ty. 
Mughal style of architecture did not take 
real shape until the reign of AKBAR, though the 
germinal principles of the movement were provided 
by his father HHUMAYl^'Ca*hd''grand^'fVt^T BABAR 
?.l (• .MJ, 
Humayun's rip^ gn was only too'^mtful and 
troubled to give us any'' m^sterpinSce. However, 
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Hymayun's tomb ( i n D e l h i ) may be c o n s i d e r e d a 
v i t a l l i n k i n t h e e v o l u t i o n of t h e wor ld famed TAJ 
19 
MAHAL. 
Akbar's most spectacular achievements was 
the creation of a new capital - city FATEHPUR 
SIKRI lying 42 kilometres southwest of Agra. This 
unique city (without streets) was great complex of 
palatial residential, official and religious 
buildings said to have sprung up in the shortest 
possible time on an elevated sand stone outcrop. 
But alas, it had too brief a life. This ceremonial 
capital of Akbar was abandoned by him for want of 
water supply and insecurity. Forover 300 years, it 
has remained an'empty shell, it is a dead city, an 
unburied POMPII. All its buildings are in a state 
of perfect preservation, there has been no 
blurring, crumbling and no leprous decay. "Akbar's 
red city," states HUXLEY, "stands today in the 
condition in which he left it and stands empty, 
untenanted evenby the money's which inhabit so 
20 
many of India's deserted palaces and templesT 
19. Stone inlay which reached its perfection 
is the Taj, had a begining here. Besides, 
its four cornered cupolas and the narrow 
necked dome and the general design were 
later developed in the Taj. 
20. HUXLEY, A; "Fatehpur Sikri", In 
Intermediate Prose Selection (edited) by 
Sheel, K. G.r.Bhargava and Sons, 
Chandausi , 1964, p.20. 
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The buildings which comprise Akbar's 
capital may be resolved into two classes 
religious and of secular character. The former are 
all parts of a large structural composition, such 
as the GREAT MOSQUE and TOMB OF SALIM CHISTI, with 
them may be included the Triumphal Gateway (BULAND 
DARWAZA). This exceedingly imposing and handsome 
edifice rises to the height of 53.6 m above the 
ground - " the loftiest and the finest gateway in 
India." The grandeur of its height is increased 
by a great flight to steps on the outside. With 
these bneautiful architectural remains of Medival 
India, the deserted city broods and sits solitary; 
only the tourist disturb the silence of the place 
which was once so full of Mughal pageant, drama, 
colour and romance. 
JAHANGIR, though enriched Agra in fine 
arts (particularly mimature paintings) he, 
however, could not add much to Agra's 
resort-architecture except the three storyed tomb 
of Akbar (1613-14) at SIKANDARA, where in a 
departure has been made from conventional 
domestructure. Its designs seems to be borrowed 
21. FERGUSSON, J. cited in Chatterjee, 
N.L.opcit, p.128. 
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from some ancient Buddhist Viharsr. Its mimarets, 
however were new to the builders of Northern 
India. Another building of note is the tomb of 
ITIMADUDDAULA built (1627 28) by NUR JAHAN, over 
the remains of her father MIRZA GHAYAS. It marks 
the stage of transition (stone to Marble) from 
AKBAR to SHAHJAHAN. Inlaid work 'OPUS SECTILE' 
(Samman Bunj in Agra Fort) and 'BIJAPUR 
ARCHEITECTaRE' (stunted minarets of 
Itmad-ud-daula) were also introduced during 
JAHANGIR'S reign. 
SHAHJAHAN sponsored the 'age of marble' 
and his reign was indeed the 'lyric age of Mughal 
23 
architecture'. Like Akbar, he was a profllic 
builder, but the building styles of the two 
emperor present a contrasting study in tamper and 
treatment. The Hindu character of Akbar style was 
almost lost in the persian features, introduced 
under Shahjahan. The former's style was roubust 
22. Husain, A.M.; op.cit.p.127. 
23. Fergusson J ; c i t e d in L a t i f , M.Agra 
Cen t ra l Press Co .L td . , C a l c u t t a 1896 
p .162 . 
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and exuberant and the latter elegant and 
effeminate. Akbar's personality can be studied at 
Fatehpur Sikri while the TAJ MAHAL holds mirror to 
Shahjahan's mind. 
In TAJ MAHAL (1634) Shahjahan presented 
such a rare speciment of man-made beauty that 
visitors from all parts of the world flock to get 
a glimpse of it and one returns with undiminished 
pleasure. This fadeless form of beauty, this dream 
in marble represents highly developed stage of 
ormmentation reached by Indo-Mohammendan builders 
-'a stage where architect ends and the jeweller 
begins', "the Taj is indeed a lovers gift", to the 
visitors of India. It is all to engaging and often 
over shadows other architectural exhibits of 
Agra". 
Wonderfully designed by USTA--AHMAD of 
25 
LAHORE, it has been ideally set on the right bank 
of the Yamuna. Apart from the physical aspect in 
24. Sing, T.V. and Kaur, J; Op.Cit.p.l. 
25. A Persian epigraph discovered shows that 
it was designed by Usta Ahmad and so the 
belief of Austin de Bordeaux or Germinio 
Veroneo having been the disigners of the 
Taj falls to the ground. (Husain, A.M., 
op.cit.,p.l29) Brown also holds the 
opinion that the Taj is free from any 
external influence (Brown, P; 
op.ci t. ,p.116 ) . 
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its setting, Shahjahan had in view another tomb in 
black marble for himself opposite the Taj mahal, 
on the other wide of the Yamuna, (to be joined by 
the marble bridge). Such a royal could not be 
fulfilled. The main structure occupies only a 
small portion (rectangular in form) of the 
architectural scheme with central area cut off 
into square gardens. 
The TAJ is built on two bases - one of 
sand stone and abvoe it, a marble platform 
(measuring 87m) worked into black-white chess 
board designs. There are four domed cupolas, 
surrounding the massive central dome, symbolising 
five elements representing Hindu "PANCH TARA". The 
chaste white marble of MAKRANA (Jaipur) used in 
constuction posses natural quality of varying 
intint and tome. Witht he hard and soft lights to 
which it is expected. In the moon-light the whole 
structure sparkles like a diamond. The Taj changes 
the moods for every hour of the day, for every 
atmospheric condition but it assumes a fairu form 
at the twilight or after the sunset glow 
5.3.2 AGRA AXIS AND TOURISM TRIANGLE 
From the angle of location and relative 
importance Agra is enviably placed on the tourist 
map of India. It forms an important axis of a most 
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popular tourist triangle formed by suchvital 
tourist modes as DELHI, AGRA and JAIPUR. Jaipur, 
the pink-rose city, presents a saga of Rajput 
chivalry with Hindu palaces and forts and with 
people full of colour and gaiety. Jaipur is the 
most planned city of India, with developed tourist 
infrastructure. On the other hand, Delhi, the 
capital of India is a most important tourist 
disembarkation point. It is one of the largest 
cities of India that offers more than a million of 
history in stones. Delhi is a work of Hindu, 
Muslim and British builders with glimpses of 
26 
Mughal magni f icance. Even in the face of such 
formidable rivals, Agra's tourist image seems to 
be bolder. Delhi though receives largest number of 
visitors, yet the ratio of foreign tourist to home 
in Agra is 80 : 20, whereas such as ratio in Delhi 
is only 60 : 40 and in Jaipur 10 : 30. Considering 
the percentage of pleasure tourist (55 percent) 
followed by Jaipur (51 percent) Agra's molecular 
pattern of growth with secondary resorts such as 
FATEHPUR SIKRI , SIKANDRA , MATHRU. VRINDABAN, 
BALDEO, DEEG, BHARATPUR is another peculiarity 
which largely contributes to its tourist landscape 
26. Singh, T V and Kaur, J."Agra as centre of 
Tourism," National Geographer; Vol.VIII, 
Allahabad, 1973. p.103. 
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perception, though the potential of these 
satellites has for the most remained unrealised. 
5.3.3 PROMOTION OF TOURISM IN AGRA 
The 'GOLDEN TRIANGLE' of India with 
vertices at Delhi . Agra and Jaipur is very 
prominent in the world tourism panorama. Delhi, 
the capital of India, has been the epicentre of 
Indian politics over last one thousand years, the 
Impression of whicha re scattered in and around 
the city through the various monuments of 
historical and architectural importance. Jaipur is 
the place of palaces and passion of colours but 
Agra offers some magnificent examples of Mughal 
archi tecture. 
Main attraction of Agra on both domestic 
and as well as international tourist circuit is 
the morvellous TAJ MAHAL widely known as one of 
the wonders of the world. This first expression of 
love in white marble stands on the right bank of 
river Yamuna. It was built in 1631 to enshrine the 
remains of ARJMAND BANU BEGAM entitled MUMTAZ 
MAHAL by her consort Mughal emperor SHAHJAHAN 
after her death. This perfectly symmetrical tomb 
was designed by the Persian architect USTAD I' SA 
and it took 22 years of hard labour of 20,000 
workers for completion. 
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Although Agra is famous for Taj but It 
also has many other monuments of historical and 
architectural importance which have tremendous 
tourist potential. Most of this potential has so 
far remained untapped because of near total 
dependence on Taj in tourism development planning 
in Agra. Before the advent of Mughals in India, 
Agra was a growth centre of contemporary Agra.The 
city reached its zenith between 1556 and 1658, 
under the Mughal Emperors AKBAR, JAHANGIR and 
SHAHJAHAN. The city of Agra and its surrounding 
areas still reflect the richness of Mughal 
heritage most conspicuously. These monuments are a 
tribute to the grand imagination of great builders 
of Mughal dynasty. 
Unfortunately, tourism promotion 
activities in Agra are totally centered around 
Taj. As such the vast tourism potential in and 
around Agra remains untapped. If implemented this 
model plan may lead to substantial growth of 
tourism industry in Agra. 
5.3.4 ANALYSIS OF TOURIST ARRIVALS IN AGRA 
Accoridng to the information maintained by 
the Department of Tourist, Government of Uttar 
Pradesh, Agra in between 1988-91, almost 60 lakh 
visitors visited TAJ MAHAL which suggests that on 
( 87 ) 
average about 15 lakhs visitors visit Taj every 
year. But the annual tourist arrivals at Taj had 
not been same every year. Maximum number of 
tourist arrivals at Taj were in the year 1989 
while in the year 1991 the number of arrivals 
reduced verysubstantially due to many causes. 
TABLE - X 
TOURIST ARRIVALS IN AGRA 
(In Lakhs) 
YEARS NUMBERS 
1991 12.62 
1992 17.04 
1993 20.37 
Source: Regional Tourist Officers, Tourist 
Department of Uttar Pradesh, Lucknow. 
Further, the available statistics reveals 
that whatever the total number of arrivals at Taj 
not even 50 percent tourists go to visit other 
monuments of Agra In an attempt to analyse 
characteristics of tourists visiting Taj Mahal at 
Agra, total 112 tourists were surveyed of which 56 
were international tourists and 56 were domestic 
tourists. Most of the international tourists do 
not prefer to stay in Agra. Of the total tourists 
surveyed, 23.21 percent, stayed for only one 
( 88 ) 
night, 8.93 percent for two nights and only 5.36 percent 
for more than two nights. On the other hand 46.43 
percent of the domestic tourists spent one night in Agra, 
25 percent two nights, 19.64 percent for more than two 
nights. 
TABLE - XI 
ACCOMMODATION AVAILABLE IN AGRA 
HOTELS STARS 
Hotel Welcome Group Mughals 5 Star 
Hotel Sherlton 5 Star 
Hotel Clark Si raj 5 Star 
Hotel Ashok Agra 5 Star 
Hotel Amar Agra 3 Star 
Hotel Brand Agra 3 Star 
Hotel Neeraj Agra 3 Star 
Source: Regional Tourist Officer, Tourist 
Department of Uttar Pradesh, Lucknow. 
Mostly tourist who come to Agra visit Taj 
and go back. Inorder to give boost to tourism in 
Agra two conducted city tours and sister circuit 
has been designed covering all the places of 
interest in and around Agra The operation of 
these tours makes the tour attractive and 
interesting. 
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TABLE - XII 
CITY TOUR NO.l 
ATTRACTIONS ARRIVAL DEPARTURE 
Govt, of India 
Touri St Of fi ce 
Taj Mahal 
Agra Fort 
Itmad-ud-Daulah 
Chi'm' - Ka- Roza 
Ram Bagh 
Dayal Bagh 
Slkandra 
Mariyam's Tomb 
Raja Ki Mandi 
Fatehpur Slkri 
Govt. of Indi a 
Touri St Office 
9.00 A.M. 
10.00 A.M. 
11.00 A.M. 
11.40 A.M. 
12.00 NOON 
12.45 P.M. 
1.40 P.M. 
2 . 4 0 P.M. 
3 .20 P.M. 
5 .30 P.M. 
8 .30 P.M. 
8 .45 A.M. 
9 .45 A.M. 
1 0 . 4 5 A.M. 
1 1 . 3 0 A.M. 
1 1 . 5 0 P.M. 
1 2 . 3 0 P.M. 
1.15 P.M. 
2 . 3 0 P .M. (Lunch) 
3 . 0 0 P.M. 
4 . 2 0 P . M . ( ( B r e a k ) 
7.30 P.M.(Light 
& Sound 
Programme) 
TABLE - XIII 
SISTER CIRCUIT NO.l 
PLACES ARRIVAL DEPARTURE 
Agra 
Dholpur 
Morena 
Gwali or 
Agra 
-
8.00 P.M. 
9.30 A.M. 
11.00 A.M. 
7.00 P.M. 
7.00 A.M. 
9.00 A.M. 
10.00 A.M. 
5.00 P.M. 
~ 
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TABLE XIV 
CITY TOUR NO.2 
ATTRACTIONS ARRIVAL DEPARTURE 
Govt. of Indi a 
ToursL Office 
Agra Fort 
iLmad-Ud-Daulah 
Chini Ka Roza 
Ram Bagh 
Dayal Bagh 
Si kandra 
Mariyam's Tomb 
Raja Ki Mandi 
Fatehpur Sikri 
Taj Mahal 
Govt, of India 
Tourist Office 
9.00 a.M. 
10.15 A.M. 
11.00 A.M. 
11.30 A.M. 
12.15 P.M. 
1.30 P.M. 
2.45 P.M. 
3.15 P.M. 
4 .30 P.M. 
6.30 P.M 
8.00 P.M. 
8.45 A.M. 
10.00 A.M. 
10.45 A.M. 
11.15 A.M. 
12.00 Noon 
1.15 P.M.(Mktg.) 
2.30 P.M.(Lunch) 
3.00 P.M. 
3.45 P.M.(Mktg.) 
5.30 P.M. 
7.30 P.M.(Lighting 
PLACES 
Agra 
Bharatpur 
Agra 
TABLE - XV 
SISTER CIRCUIT 
ARRIVALS 
2.30 P.M. 
8.00 P.M. 
NO. .2 
DEPARTURE 
1.00 P.M. 
6.30 P.M. 
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5.3.5 NEED OF INFRASTRUCTURE FOR ABOVE CIRCUITS 
As a matter of fact the tourist 
infrastructure in Agra is least developed in 
comparision to Delhi and Jaipur. To make the above 
circuit attractive there is a need of some 
development on and around the monuments so that it 
may help in tapping the tourist potential. 
Keeping in view the importance and 
popularity of Taj Mahal, tourism development 
activities in Agra should be centered around the 
Taj. It would be better if the area around the Taj 
is developed as a tourist complex. There may be 
more tourist Information Centres in the main 
markets, busstand and places of public interests 
giving inforamtion about other tourist places of 
Agra and around conducted tours and other related 
tourist facilities. Open air theatre exhibiting 
folk art programmes and other cultural shows. A 
tourist bazar may be developed exhibiting the 
handicrafts etc. and the shops may be Government 
recognized so as to keep rate of the items 
reasonable. 
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TAJ MAHAL - A MONUMENT TO LOVE 
TAJ MAHAL GATE 
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CARPETS AND DHURRIES - AGRA HANDICRAFT 
f-IK ~ I 
DIWANE-AM AT AGRA'S FORT 
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VARA NASI 
PROPOSED TOURIST COMPLEX 
AND INFORMATION CENTRES 
9 PROPOSED INFORMATION CENTRES ^^^^^^^iT^v^;;^! 
• PROPOSED TOURIST COMPLEX ^ / / ^ ^ ^ 0 ^ \ o 3 v / 
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5.4 VARANASI 
Varanasl caters tn a variety of 'TOURIST 
COMMUNITY', viz., pilgrims, intourists, foreign tourists, 
traders and scholars. In view of these multifarous 
attractions, it becomes difficult to determine true 
personality of the city. The city history is shaped 
in antiquity. It is mentioned as a centre of non 
Aryan worship in the legendary ancient book 
27 
'Puranas'. Even Manusmrltl (composed about the 3rd 
century B.C.) refe to Varanasi as a place lying 
28 
outside 'Medhyadesh' the centre of the vedic region. 
However, when the Buddha repaved to SARNATH, Varanasi 
had become what it is today; the principal holy city 
and the highly frequented pilgrimage resort in the 
whole of India. Before it had become a pre-eminent 
holy city, Banaras had been a political capital and a 
flourishing trade centre of KASI, a small state, 
which was later swallowed by the expanding kingdom of 
KOSALA. "Banaras is one of a number of ex-capital 
27. Gazetteers of India Uttar Pradesh, Varanasi, 
Government of Uttar Pradesh, Department of 
District Gazetteer, Uttar Pradesh, Lucknow 
and the Government Press Allahabad, Uttar 
Pradesh, (1965), p.24. 
28. Altakar, A S., History of Banaras Banaras 
1937, p.2. 
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cities that have made their fortunes as holy cities 
after they have lost their original political 
function-much like Yathrib (Medina) Conterbury, 
Lalibela, Rome and Jerusalam."^^ 
During Ashokan rule (260-222 B.C.) Varanasi 
became a vital centre of Buddhist world. Pilgrims, 
monks and scholars thronged from all over the country 
and the city added architectural embellishment in the 
form of stupas, viharas and pillars. The political 
history of Varanasi gets obscure in post Buddhist 
period but there can be hardly any doubt that as a 
place of pilgrimage its importance was gradually in 
ascendance. Though for some time Buddhism and Jainism 
prospered in harmony yet more people were getting 
converts to Hinduism and showed scant respect for the 
religion of the Buddha; During the Guptas, it became 
a strong centre of SIVA worship with the Mahalingas 
set up in different parts of the city. Here also grew 
up a school of sculpture using Chunar Sandstone, 
29. Toynbee, A., Cities on the Move, Oxford 
University Press, New York, 1970, p.166. 
30. Puri, B.N., Cities of Ancient India, 
Meenakshi Prakashan, Meerut, 1966. 
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famous for its sobriety and freedom from foreign 
• PI 31 1nrluence. 
While Banaras was gradually shaping into an 
ecclesiastical metropolis of India, worst fell on her 
at the hands of Muslim invaders in the 11th century-
Temples and Sanctuaries were raised to the ground. 
This phase of Vandalism continued till the middle of 
32 
18th century - ' A PERIOD OF DARK AGES' for Banaras. 
Akbar, however encouraged the reconstruction 
programme and many of his Hindu Ministers got many 
shrines reconstructed only to be raised to the ground 
by the fanatical Aurangzeb later. 
Banaras (now Varanasi) saw her revival 
during the Nawabs of Oudh and Marathas, too, 
contributed to the building programme. The present 
VISHVANATH TEMPLE was built by RANI AHILYA BAI of 
Indore in 1777. 
Varanasi did not, however, participate in 
the first war of independence and it grew' and 
prospered during the British rule, adding aesthetics 
31. Brown, Percy, Indian Architecture (Buddhist 
and Hi ndu Peri od) , D.B Traporevala and sons, 
Bombay., 1942, p.58. 
32. Singh, R.L., Banaras : A study in Urban 
Geography, Nand Kishore and Sons. Varanasi, 
1955, p.7. 
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to her cultural landscape. MACAULAY found the city In 
dignity, trade and commerce as the 'foremost in Asia' 
a "City of Aabyrinth of Lofty alleys, rich with 
shrines and minarets and balcomes and the broad and 
stately flights of steps descening to the bathing of 
the Ghats. ""^ ^ 
Shifting her oldest core to the South, the 
city today is on better footing both geographically 
and aesthetically. The development of MALVIYA NAGAR -
the venue of BANARAS HINDU UNIVERSITY, in the 
southern outer zone and civil lines and cantonment to 
the northwest are some notable additions which have 
contributed to the tourist profile of the city. It 
has nice enviornment, wide metalled roads and many 
tourist service centres for the foreign and elite 
tourists of India, such as Star Hotel (THE CLARKS) 
comfortable accommodation (HOTEL DE PARIS, GUEST 
HOUSE) tourist offices, state bank, 
moneychanger-centre, clubs and other entertainemnt 
centres. "These new establishments indeed have 
33. Cited in Varanasi - Gazetteer (1965) p.429. 
34. Murdvch believes that the ancient site of 
the city was near Sarnath in the north of 
the present city (cited in Singh, R.L,;) 
"Banaras : A study in Urban Geography", Nand 
Kishore and sons, Varanasi, 1955, p.7.) 
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or-iginaLed due to cenLrifugaL forces caused by 
the internal congestion of the old city and the 
availability of wide and open low-priced land in 
35 
the suburbs . The city's main tourist/pilgrim 
zone, however, remained close to the crescented 
bend of the Ganga. 
One would fair look for user-oriented 
parks and open spaces in this crowded settlement. 
Should be care for the sun and open air, be must 
come out to close by ghats that present a 
contrast, though the theme would ever remain 
same-worship, chanting of 'MANTRAS' and 
observance of characteristic Hindu rituals. 
5.4.1 THE GHATS 
Varanasi has her key-resource in her 
world renowned ghats, spread on the left bank of 
the Ganga in an unbroken chain, numbering 
seventyfour of which ASSI GHAT, DASASWAMEDH GHAT, 
MANIKARNIKA GHAT, PANCHGHAT and ADI-KESHAV GHATS 
are held most sacred. These ghats are not only 
physical expressions of Hindu-faith but they 
35. Taneja, K.L., Morphology of India Cities, 
N.G.S.I. (SilvFr^ Jublee Publications) 
B.H.U., Varanasi. 1971, p.39. 
36. Stairs from the temples leading to the 
river used for bathing purposes. 
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remlned one of the human efforts 1n different 
ages to cater to the spiritual and sentimental 
aspirations of people for whom in sacred waters 
of the Ganga ensures deliverance from sin. 
To Hindus, in particular, Varanasi is the 
of SHIVA and a "crossing place" for devotees and 
dying or deceased (Eck 1982; SARASWATI 1975, 
VIDYARTHI ETAL 1979). In the early morning at 
sunrise, pilgrims gather on the ghats to bath in 
the Ganga, drink the sacred water and take 
blessings or religious instructions from the 
"PANDAS" (Preists) who while seated at the 
rivers' edge, preside over ancestral offerings. 
Pilgrims then move into the narrow streets on 
gullies of the city to take 'DARSHAN' (auspicious 
sight) of the VISHVANATH TEMPLE and other sacred 
enti ti es . 
The presence of a ridge ( of line 
concretion) all along the five kilometre convex 
curve of the river, has not only given a stable 
character to the city but has also provided a 
picturesque elevation to the entire amphitheatre 
of the ghats, perhaps untraceable in any riverine 
city of India. 
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The ghats, too, have their moods. They 
are fascinating and wonderfully touching at the 
dawn or dusk-more so. in the predawn. The sight 
becomes enchanting if viewed from the imposing 
Malviya bridge. 
When residents of Varanasi and pilgrims 
were asked about their view of the health of the 
Ganga in the hot season of 1994, many 
acknowledged, if not lamented, the dumping of 
"GANDA PANI" (dirty water) into the river. 
Although residents of Varanasi who gather on the 
ghats-pandas, boatmen, dhobis (washer persons), 
merchants and bathers-can point to the "NALAS" 
(rivulets and drains) that feed ganda pani into 
the river, they are unable to contribute to the 
decision making processes that inform municipal 
projects. Pilgrims and tourists are even less 
aware of municipal projects that use or misuse 
thin sacred river. Five sewage pump stations 
installed along the ghats by 1974 ceased to 
function properly after a short time and remained 
in a deysfunctional state until the latter half 
of the 1980's.(UTTAR PRADESH JAL NIGAM, 1991). 
Alarmed by the increasing level of 
pollutants entering the Ganga, THE SANKAT MOCHAN 
FOUNDATION of Varanasi was established in 1982 as 
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a voluntary organisation "dedicated to the 
objective of a clean and healthy Ganga". (SANKAT 
MOCHAN FOUNDATION 1990). After submitting several 
memos to the Central Government of India, the 
Sankat Mochan Foundation succeeded in drawing 
Rajiv Gandhi's attention to the condition of the 
river. After taking office as Prime Minister in 
late 1984, Mr. Gandhi set up the Ganga Action 
Plan, with an outlay of 2,730 million rupees to 
target 27 major cities that flank the river. 
Despite the municpal works in June 1991, 
offlcalls estimated that 100 million liters of 
sewage per day was entering the Ganga at the 
outflow drain beyond the ghats. Sewage from 
residents adjacent to the river was also flowing 
from streem water drains to meet the Ganga under 
or along side the Ghats. Two treatment plants 
installed in 1988-1989 were treating 
approximately 18 million liters of sewage per day 
from the residential areas upstream, but an 
undetermined amount of partially treated 
industrial effluent was found draining into the 
ASSI NALA and the river GANGA. 
Although most pilgrims and tourists who 
visit ghats are not informed about these 
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munlcpal projects, residents are actually aware 
of the ways GAnga receives ganda pani. The chair 
person of the Sankat Mochan Foundation argues 
that the people's participation must be permitted 
and encouraged to ensure a clear and healthy 
Ganga. The chairperson claims that government 
officials have alienated the public from Ganga 
Action Plan projects by pointing an accusing 
finger at pilgrims and residents who, officials 
argue, harbour "TRADITIONAL" and "ORTHODOX" ideas 
that prevent them from conceding that the Ganga 
is less than pure. 
Pandas, boatmen, dhobis and merchants 
working on the river point, as well as pilgrims 
and tourists gathering on the ghats, understand 
the transformation of the Ganga taking place; 
howsoever their conviction as to its purity 
remains. Therefore pilgrims, tourists, traders 
and service providers who approach the river as a 
source of their livelihood confront the various 
ways in which the Ganga is privately conceived 
and publically managed. 
5.4.2 TOURIST TRAFFIC AND TRENDS 
Tourist clientele of Varanasi is 
heterogenously composed From austere and sobre 
tourists (Buddhists pilgrims) of southeast Asian 
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countries to flamboyants of affluent class from 
Europe, America and Australia, all find the 
destination Interesting in its 'TOURIST 
PRODUCTS'. It is also a favourite abode of 
nomadic happies who can be seen loitering on the 
ghats throughout the year. While November, 
December and January months build 'TOURIST 
PEAKS', tourist inflow to Varanasi is steady and 
perennial throughout the year. 
Varanasi, for all her unique cultural 
(religious) resources and orientatlsm, still 
gives a better promise than all other Uttar 
Pradesh desitnations. The tourist promoters 
should re-orient the Industry according to the 
changing and varied needs of people who come from 
different religions and climes. 
TABLE - XVI 
TOURIST ARRIVALS PER YEAR 
(In Lakhs) 
YEARS TOURIST ARRIVALS 
1991 17.87 
1992 19.27 
1993 21.15 
Source: Regional Tourist Officer > Department of 
Tourism, Uttar Pradesh, Lucknow. 
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TABLE - XVII 
ACCOMMODATION AVAILABLE IN VARANASI 
HOTELS CATEGORY 
Hotel Clarks 5 Star 
Hotel Taj Ganga 5 Star 
Hotel Varanasl Ashok 4 Star 
Hotel Saran Varanasl A Star 
Pallavla International 3 Star 
Hotel Diamond 2 Star 
Source:Regional Tourist Officer, Department of 
Tourism, Uttar Pradesh, Lucknow. 
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PRIEST AND PILGRIMS AND THE HOLY GANGA-
THE ULTIMATE SALVATION 
VARANASI RIVER FRONT 
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VARANASI : PICTURE 
SHOWING THE OFFERING OF 
HINDU RITUALS. 
PRAYAG & DASASHWAMESH 
GHATS, VARANASI 
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5 .5 LUCKNOW 
Lucknow, besides being the capital of one 
of the largest states of India, is a most 
romantic and colourful city. Having though most 
fascinating tourist personality, the city has 
not been adequately advertised to the foreign 
visitors. In tourists, however, love Lucknow for 
all its religious and secular buildings, 
amusement parks, nostaligic Nawabian culture 
(especially courtly manners of the people, art 
of conversation and etiquetted mannerism). 
'LUCKNOW OF NAWABS' has been the theme of many 
an Indian film, Lucknow's crafts-manship in 
Chicken Embroidery, Kamdani and Pottery has 
earned fame in foreign markets. Lucknow's cusine 
fruits (particularly mangoes), Scents and 
Tobacco have found favour with domestic and 
forei gn vi si tors . 
Besides being a university town, the 
city can legitimately boast of having academic 
centres like - LA-MARTINIERE COLLEGE (the 
oldest European institution) NADWAT-UL-ULEMA, 
(famous school of Muslim theology) BHATKHANDE 
MUSIC ACADEMY and GOVERNMENT COLLEGE FOR FINE 
ARTS that attract people from places far and 
wide. Lucknow houses five national 
laboratori es. 
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5.5.1 TOURIST BELT 
Lucknow, for the most part, evolved out 
of the whims of past rulers (often lacking 
plans), but during the three main periods 
(Nawab, British and post-Independence) of her 
urban growth, the city seems to have had a 
design and pattern in developing a well defined 
and highly organized tourist-belt originating 
from the ancient site of the city, the belt 
spreads longitudinally along the Mahatma Gandhi 
Road (The Mall) and winds up at Dilkusha 
Garden. Gom being the centre of attraction, 
most of the tourist points gravitate on the 
southern bank of the river. Thus within the 
belt are located famous religious and 
historical monuments, amusement and 
entertainment centres, spacious parks, stadium 
and play grounds. 
The belt, above everything occupies a 
very important place in the morphological 
structure of the town, especially in relation 
to adequacy of land used for recreational 
purposes. "Superimposed upon the crowded bazars 
of Chowk and Aminabad (city's urban foci) and 
smartly keeping off the industrial and 
commercial din and clamour, the entire tourist 
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corridor has everything of a drawing room 
freshness. The mid-park of the belt is 
rendezous of Lucknow old and new, where sunset 
37 
scenes (Sham-e-Oudh) linger on. 
Hazratganj (within the belt) is city's 
prime tourist service zone where Lucknow's best 
eating houses, entertainment centres and bars 
are situated. At the Hazratganj traffic cross, 
the N.G.Road splits into three ramifications : 
Ashok Marg leading to popular National 
Botanical garden, Kalidas Marg; to its east 
lies Zoological Garden and La-Martiniere 
College (besides edyllic surroundings of a 
lake). Between Zoological Garden and La 
Martini ere College lies city's vast open spaces 
and playgrounds, mostly used for playing golf 
and walking for pleasure. The third road to the 
south is the city's vital channel, the Vidhan 
Sabha Marg. Besides this road can be seen the 
massive marble structures, housing General Post 
Office, Council House and State's Secretariat. 
37. Singh, T.V., "Lucknw : A study in 
Outdoor Recreation and Tourism, National 
Herald (Magazine), April 18, 1971, p.l. 
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The belt, besides being a paramount 
tourist zone, provides ample scope for leisure 
time activity and outdoor recreation facilities 
for bored work-a-day townfolks of Lucknow and 
suburbs. It pulsates with life on Sundays, 
holidays and week-ends. Amusement parks viz. 
Globe Naidu and Hazrat Mahal Parks, open air 
restaurants, Buddha Park, Nibu Park, 
P.W.Zoological Garden and National Botanical 
Garden attract large number of people on such 
days. In fact, they are the lungs of the city 
and need specialised care and attention from 
the city fathers. This is, indeed, unfortunate 
that outdoor recreation amenities in a town 
life are not fully recognized in this country 
and often encroachments are made on such 
healthy sites. 
5.5.2 A BRIEF HISTORY OF TOURISM DEVELOPMENT 
IN LUCKNOW 
Tourism in Lucknow started some 600 year's 
ago when many muslims and Hindus started to 
visit the mosques, temples and dharamshalas in 
the town. It might be called a pilgrimage 
tourism or religious tourism. This type of 
tourism was mainly of a domestic nature. There 
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were no travel comforts in accommodation and 
transport. That was owing to the idea behind 
these pilgrimages : by suffering some hardships 
you become a better person. So only the minimum 
accommodation facilities were 
there-dharamshalas. 
In the mediaeval period the Nawab Wazirs, 
the rulers of that time, started building a lot 
of architectural replicas of famous buildings. 
They built a model of the Constantinople 
gateway in Turkey and of the bridge on the 
river seine in France. This led to another kind 
of tourism-architectural tourism. Private as 
well as public types of accommodation started 
to come up. The Nawabs were very well-known for 
their hospitality, which formed an attraction 
in itself. This old type of domestic tourism 
which has become a kind of cultural heritage, 
is now at stake because modern tourism demands 
much more luxury and comfort. 
In the last fifty years also foreign 
tourists started to visit Lucknow. Till then 
foreigners thought that India was only the Taj 
Mahal in Agra, the Red Fort in Delhi and the 
Ghats in Varanasi. But in the forties slowly a 
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kind of heritage tourism started coming up. 
People came to see the left overs of the 
British period. In the sixties there was also 
some hunting tourism. Some very affluent 
tourists hunted in the reserved forests in the 
neighbourhood of Lucknow. In 1967 the hunting 
was completely banned. But because the hunters 
also took souvenirs back home other people 
started to get interested in Lucknow. 
In land Tourism also started pciking up. 
Ayodhya and other areas near Lucknow are of a 
great relivious significance. So Lucknow some 
times becomes a stopover for people who visit 
all these religious places. 
Nowdays Lucknow also has a lot of 
businessmen coming to the town. Lucknow is the 
capital of Uttar Pradesh and many of the 
Government people come to the town for 
conferences and business meetings. If they have 
some spare time some of them also pay a visit 
to the touristic sights of Lucknow. The Lucknow 
University, the medical college, the central 
drug and research institute and the botanical 
garden brought in many specialists, which also 
had an impact on tourism. 
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Although many of the monuments were 
damaged during the British Mutiny, they still 
attract many tourists. The historic monuments 
are mainly located in the northeastern part of 
the city, called the CHOWK. Some of the places 
of historical interest are : The Jama Masjid 
Mosque, the Chota and Bara Imambara, the Rumi 
darwaza (a copy of Turkish Gateway) the La 
Martiniere College and of course the Residency 
the stage for the dramatic events of the 
mutiny. Also of tourist interest are the Prince 
of Wales Zoological Gardens with the state 
Museum which is situated inside, the Botanical 
Gardens and the old shopping centre Aminabad 
and the modern shopping centre Hazratganj with 
all its theatres, coffee houses, restaurants, 
bars and hotels. Especially Hazratganj is known 
to the tourists. Less-well known is the Chowk 
area. The labyrinth of little alleys, where 
craftsmen are working at traditional 
handicrafts, where vendors try to sell their 
products and where once in a while you hear a 
Muslim priest who calls to prayers. This old 
part of Lucknow could be one of the main 
tourist attractions if more attention is payed 
to thi s area. 
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5.5.3 HERITAGE TOURISM IN LUCKNOW 
The splendour of thla multi-faceted city 
which is vividly reflected in an array of 
magnificent architectural monuments, a 
richculture of refined living which is still 
perceptible in various forms, makes it an 
excellent tourist destination, especially 
HERITAGE TOURISM, a concept that is now 
accorded top periority the world over. 
Lucknow, has a distinctly characteristic 
style of buildings and mausolems which few 
cities in the country can boast of. Built 
within the span of a century, these edifices 
stand as mute testimony to the pristine glory 
of the once flourishing Avadh State and still 
remain a great attraction among tourists. 
Admitting the vast potential for tourism 
promotion in the city, Mr.Shekhar Singh, said 
that a draft proposal was currently under 
consideration to beaufity Lucknow and make it 
more enticing for tourists, both from home and 
abroad. 
Among the historical monuments, the Bara 
Imambara, built in 1784 and named after its 
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buildor Asaf uddul lah 1s the oldest: and grandest 
among them. It is famous for its vaulted hall 
measuring 160 ft. by35 ft. and 50ft. in height 
and for its imposing gate Rumi Darwaza. Later 
Saddat All Khan 91797-1812) built Dilkusha 
Palace for his retreat and the Residency, now 
in ruins, mere reminders of 1857 mutiny and the 
Lai Baradari which now houses Uttar Pradesh 
State Lalit Kla Akademi. 
Among other architectural marvels are 
the ShahNajaf built by Ghaziuddin Haider and 
Imambara Husainabad by Amjad Ali Shah 
91840-1847). Among the mausoleums of tourist 
interest are th tomb of Saadat Ali Khan also 
built by Ghaziuddin Haider and that of Amjad 
Ali Shah constructed by Nawab Wajid Ali Shah, 
who besides it also set up Kaiserbagh Complex. 
Lucknow, with all its rich tourist 
potential in culture and heritage resources 
still remains a regional tourist destination, 
when it deserves to be put on national tourist 
map. Infact no sincere effort and viable 
stratigies of promotion have been taken up 
seriously. There is a need for a market survey 
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of the entire Avadh Region. The much talked 
about Lucknow tourist circuit has not 
materialised so far. Fortunately, the current 
eight plan has some effective proposals to 
popularise Lucknow as a tourist town. 
5.5.4 PROSPECTS 
"This, indeed a pity that Lucknow having 
rich tourism-potential in culture, 
entertainment, cuisine, handicrafts, monuments, 
traditions of dance, drama and hospitality 
should fail to find its place on the tourist 
map of India.*^  This is unfortunate that 
tourists should fly over to Lucknow from Delhi 
to Varanasi or from Calcutta to Delhi, ignoring 
this beautiful destination. Lucknow only vies 
with domestic centre of regional importance. 
According to the I.I.P.O. report and the 
findings of Hotel Survey Committee, Lucknow has 
a ratio of foreign to home tourist. 
Considering Lucknow's tourism facades, 
the town planners have come out with a vast 
39 
recreation complex by developing 1100 acres of 
38. Sigh, T.V., Lucknow : A study in Tourism 
and outdoor Recreation, National Herald 
(Magazine), April 18, 1971, p.l. 
39. Draft Master Plan, Lucknow. 
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land near Chinhat (Lucknow's village vacation 
centre) on the Faizabad Road for 
week-end-recreation and vacationists. Besides, 
stay facilities and picnic spots, facilities 
for fishing, canolng and sking are Invisaged. 
Recreation -forest-project in KUKRAIL have a 
deer park and partridge farm. The entire area 
between the bund-line and the Gomati river has 
been beautified with strip-parks, children 
play-spaces and provided with flourescent 
light. The high rise "CLARKS AVADH" ' luxury 
hotel, and "HOTEL TAJ", coming up as an 
heralder and the harbinger of a new era of 
tourism in Lucknow - a city essentially 
designed and dressed up for visitors : The 
Turkish gate and the beautify bridge over 
Gomati (near Imambara) were built on foreign 
models so that visitors might enjoy. Lucknow's 
hospitability would be more than any tourist 
infrastructure to hold a tourist. Let Lucknow 
be placed on the international map. 
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TABLE - XVIII 
TOURIST TRAFFIC IN LUCKNOW 
(1981-1990) 
YEAR 
1981 
1985 
1990 
DOMESTIC 
1500 
2000 
2200 
FOREIGN 
13 
15 
17 
(In '000) 
TOTAL 
1513 
2015 
2217 
Sourge: Report of the Institute of Economic and 
Market Research, p.230 (figures are 
rounded). 
TABLE - XIX 
TOURIST EXPENDITURE PATTERN IN LUCKNOW 
(1981-1990) 
SECTORS TOURIST EXPENDITURE 
Lodi ng 
Eating and Drinking 
Internal Travel 
Entertainment 
Shoppi ng 
17.27o 
11.87o 
13.4X 
12.37o 
15.17o 
TOTAL : 69.677o 
Source : I b i d , 
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TABLE - XX 
CATEGORYWISE HOTELS, ROOM CAPACITY AND 
TRAFFIC IN LUCKNOW 
(REFERENCE YEAR ; 1991) 
CATEGORY HOTELS ROOM CAPACITY TRAFFIC RANGE 
A 
B 
C 
D 
E 
4 
7 
12 
13 
18 
283 
300 
410 
352 
366 
300+ 
150-300 
75 -150 
45 - 75 
below 45 
TOTAL 54 1711 
Source : Dr.S.Singh, Cultural Tourism in the 
Awadh Region with special reference to 
Lucknow-A study in Tourism and 
Recreation Geography (1992), 
p.169-171. 
TABLE - XXI 
EMPLOYMENT GENERATION THROUGH TOURISM - 1990 
SECTOR AVERAGE EXPENDITURE EMPLOYMENT 
BY 22.17 LAKH TOURISTS GENERATION 
Lodging 23.185.386 244.829 
Eating and Drinking 1.585.155 16.73 8 
Internal Travel 18.037.571 190.470 
Entertainment 6.58.316 69.515 
Shopping 24.418.614 257.852 
TOTAL 67.885.043 779.404 
Source : Ibid. 
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TABLE - XXII 
ADDITIONAL ACCOMMODATION TO BE CREATED 
(1990-95) 
CATEGORY BED CAPAICTY 
Classified Star 
Tourist Bunglow 
Yatri Niwas 
Youth Hostels 
Camps 
Indian Style Hotels 
Dharamshalas 
500 
200 
2000 
500 
5000 
1600 
2500 
TOTAL 7300 
Source : Report of the Institute of Economic 
and Market Research; p.239. 
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BARA IMAMBARA, LUCKNOW 
SHAHNAJAF IMAMBARA, LUCKNOW 
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R U M I 'bAAWAZA, 
LUCKNOW 
LUCK.MOW 
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RESIDENCY RUINS - AN IMPORTANT PILLAR OF 
STRUGGLE FOR INDEPENDENCE 
LUCKNOW'S MONUMENTS, A FINE EXAMPLE 
OF LATEIR ISLAMIC ARCHITECTURE 
CHAPTER VI 
TOURISM PRACTICE AND CONSEQUENCES 
6.0 Tourism as an industry generates a 
number of economic and non-economic benefits, 
but It has also some damaging repercussions. 
The movement of people even for short duration 
as tourists from one place to another is 
responsible for influencing economic, 
sociocultural and ecological set up of any 
locality. This phenomenon therefore requires 
detailed study. Tourism has become an important 
source of earning foreign exchange. Like in 
many countries tourism in India too has become 
an important industry. It ranked foremost 
largest foreign exchange earner for the country 
in 1989. It is also recognised as a source of 
employment as, being labour-intensive if 
offers employment to both the semi-skilled and 
the unskilled persons. It is a major source of 
income and employment for individuals in places 
deficient in natural resources which cannot 
readily contribute to the economic prosperity 
of the area except through the medium of 
touri sm. 
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6.1 Besides providing employment to a large 
number of people, tourism can be Instrument of 
regional policy development, for example during 
eighth five year plan 25,000 accommodational 
units will be constructed in hills and various 
other places which have got some tourism 
potenti al. 
Tourism because of its multiplier 
effect enables the wealth earned in one "part 
of the country to be transferred into another 
part. As a vast and universal industry 
therefore tourism helps in raising the 
standards of living of people through economic 
benefi ts. 
Apart from benefits accounting from 
tourism industry, there are many problems which 
are generated by this industry. Tourist 
development makes demand on space, land and 
must be made available for tourist activities. 
ToUri&m tends to avoid central places and makes 
use of peripherial region. Tourism needs clash 
with the deamnds of agriculture. Another aspect 
of the problem is price inflation. The seasonal 
nature of tourism means that land and many 
other facilities are intensively used for only 
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a restricted part of the year. This being a 
wasteful use of resource, efforts are being 
made to Introduce alternative activities which 
can absorb the work force during the offseason. 
Besides these influences, tourism is an 
activity which reacts sharply to costs and such 
things as price adjustments, currency exchange 
rates, cheaper transport are quite significant 
impacts upon tourist choices. 
6.2 SOCIO-CULTURAL IMPACTS 
Besides economic benefits to a country 
by way of earning foreign exchange and 
employment generation, tourism also makes a 
tremendous impact on social and cultural life 
of people. One of the most important and 
obvious effect of tourism has been on 
settlement. It has been responsible for the 
creation of many settlements which previously 
did not exist. Morever new amenities are 
provided to the existing settlements which 
ensure more tourist flow. A committee has also 
been constituted by the Government of Uttar 
Pradesh under the Chairmanship of Secretary 
Tourism. All the facilities mentioned under 
this Committee will be provided through the 
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Department of Tourism, Uttar Pradesh. A sum of 
Rupees 150.00 lakh Is proposed for this scheme 
in the eighth five year plan. New winter sports 
are being introduced and adventure tourism is 
promoted. This is not meant only for economic 
ebenfit but it will improve the already 
existing condition of settlement. 
The growth of second homes especially 
in rural areas has had important repercussions. 
This development has led to an escalation in 
the price of cottages and has resulted in 
numerous farm workers being forced off the land 
simply because they are unable to compete in 
the property market with the more affluent 
urban immigrants. On the other hand, numerous 
hamlets and small villages which because of the 
drift from the land, used to witness seasonal 
decline and disappear area have had a new lease 
of life. 
Tourism development in a region, town 
or village may result in a conflict between the 
needs of tourists and the interest of the 
resident population. The larger the influx of 
visitors to a place, the greater becomes the 
risk of inconvenience and reduction in 
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amenities and facilities to the permanent 
residents. Any loss of amenity by those living 
In the region Is usually more than compensated 
for by the other. There are other clashes of 
Interest which are often difficult to reconcile 
but the social problems involved can frequently 
be mitigated by careful planning. 
Travel in different countries fosters a 
better rapport between people of various 
stocks. Personal International contacts have 
always been an Important way of spreading ideas 
about other cultures. Tourism is thus an 
important means of promoting cultural exchanges 
and international corporation. The experiences 
gained through travel have a profound effect 
upon society as a whole.In the formulation of 
the draft of eighth five year plan 1990-95, 
under cultural tourism autidoria are proposed 
to be constructed at Lucknow, Varanasl and 
Mathura in plains and Nalnital and Dehradun in 
Hills. All these will help in affecting social 
fabric of local population. Uttar Pradesh has 
many places rich in cultural heritage which 
attract a large number of domestic and foreign 
tourists every year. These contacts have 
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beneficial effects, but may also be socially 
disturbing. Native cultures and traditional 
ways of life may be weakened and even destroyed 
by the impact of tourism. 
6.3 ECOLOGICAL IMPACTS 
Expanding tourism has a great capacity 
to pollute the envi ronment as would any smoke 
ridden industry. The environmental resources 
'exploited' for tourism attracts tourists 
because of their outstanding beauty, 
recreational possibilities or educational and 
cultural interest. The environmental amenities 
which attracts tourists have tended to be taken 
for granted. Preservation of their quality has 
only recently begun to concern tourism 
development planner. For tourism the quality of 
environment is the basis for attracting 
visitors and needs to be conserved. Tourism 
development can become a positive factor 
improving the environment, if certain amount of 
intelligent, basic planning is done. The 
quality of the toruism product depends upon a 
high quality natural environment. But if flora 
and fauna are over exposed to tourist 
population they may suffer degradation. They 
are such a fragile system of nature that if 
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over exploited they may lose the ability to 
self sustain. Some of the ecological damage has 
been caused in Uttar Pradesh because of 
concentration of tourists in sensitive areas. 
It has been reported that forests have been 
burnt or felled for energy consumption of 
tourists. Some of the areas around Badrinath, 
Valley of Flowers and Gangotri have lost their 
forest cover. Nepal and Sikkim have encouraged 
tourism far beyond their capacity to get 
replenished. So the mountain trails have been 
badly abused leading to ecological problems. 
The tranquilty of the animal world is sometimes 
affected by the throbbing tourist population. 
Some tourists resort to shooting and thus 
affects the balance. Hill resorts involve 
encroachment into natures personality. Over 
time, the tourists and the tourism industry 
become a threat to the flora and fauna. 
Environmental degradation is an 
extension of ecological degradation. 
Envi ronrriental pollution takes place on a very 
high scale in most tourist destinations. Over 
exploitation of ground water, more and more 
concrete structures, over burdened sanitary and 
health facilities, mounting garbage from the 
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'left overs' of the tourist, enormous increase 
in vehicular traffic emitting green house gases 
leading to warming up of the planet in general 
and to the tourist centre in particular are 
constantly harming the environment. The worst 
examples can be witnessed during summer around 
him resorts of Mussoorie and Nainital where 
tourists overload has reduced the quality of 
environment. The degradation in environment 
would lead to decrease in tourist inflow. 
Atmospheric Pollution threatens the marble 
marvel of Taj Mahal, the biggest tourist 
attraction of the country. This is caused by 
the emissions from a large number of founderies 
in Agra and from the refinery at Mathura. 
Tackling of environmental problems is 
intimately linked with economic and social 
factors. Greater interdepartmental co-operation 
can play a crucial role in promoting the use of 
space technology which shows a ^reat promise 
for assessing and combating environmental 
degradation. Careful cleaning and beautyfying 
ancient monuments, clearing the areas around 
the monuments and improving them for tourism 
purpose is a case point where through tourism 
development, the environment is not degraded 
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but infact can be improved. 
Touri sm is not only a currency 
provider, it is also a potentially environment 
friendly industry. Tourism, if considered a 
planned industry, can actually help to preserve 
environment. Mass and unlimited tourism, on the 
other hand, can affect and even destroy the 
environment and cultural heritage. Therefore, 
uncontrolled tourism should not be developed at 
any cost. The costs and benefits have to be 
analyzed in pursuit of healthy tourism. 
CONCLUSION 
Tourism and Travel is now world's largest 
industry. According to World Travel and Tourism 
1 
(WTTC) estimates the world tourist arrivals were 
528 million in 1994 who created a wealth of US$ 
3.4 trillion in gross output generated employment 
for 204 million people (1 in every 9 world work 
force) and contributed more than US$ 654 million 
of tax revenue. Unfortunately, India with all its 
tourist attractions receives only 0.47o of world 
tourist. Within the country Uttar Pradesh which is 
often pronounced Mini India has rich natural and 
cultural tourist resources. If these resources are 
properly harnassed on sound principles of 
management it can be a big economic promise for 
the country. It is for this reason that the 
present study focuses on this region. 
A review of the literature concerning 
tourism geography is presented. Uttar Pradesh 
natural tourism potential is studied in three fold 
physiographic divisons : the northerly Himalaya, 
the Ganga plain and the southern hills. Aesthetics 
VJorld Travel and Tourism Council 1993 
Travel and Tourism; A New Economic 
perspective, Brussels. 
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of landscape, climate and flora and fauna are also 
examined of the three popular monsoon seasons 
(Summer , rain and winter) the climatology of 
recreation is bounded up with winter season. Uttar 
Pradesh's tourism as an industry, is about 40 
years old but its "products" were made through a 
historical and cultural processes • Indian 
civilization is largely a history of human values, 
of the development of philosophies, religion, art 
and the way of life which has given birth to some 
of the most beautiful creations of man in the form 
of religion edifices, monuments, art and 
architectural master pieces which today constitute 
Uttar Pradesh chief historico-cultural tourism 
resource. The origin and growth of Uttar Pradesh 
tourist centres can be studied in three phases of 
historical development : (1) the Ancient period 
(2) the Medieval period (3) the Modern period. 
Uttar Pradesh tourism scene presents a wide variety 
of attractions, namely, religion cultural, 
historical, scenic and recreational, to meet the 
demands of tourists. These diversified centres can 
be classified as (1) religious centres (2) Scenic 
centres (3) historical and archaeological centres 
(4) other centres such as urbanised centres : 
university towns and growth resorts. It is 
expedient to investigate some of the selected 
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centres in each tourism region of Uttar Pradesh. 
The selected case studies are Badrinath in the 
Himalayan pilgrim zone, Corbett National Park and 
Musscorie in the natural toruism region, Agra, 
Lucknow and Varanasi in the historico - cultural 
tourism region of Uttar Pradesh. Apart from the 
tourism practice the consequences of tourism is 
studied with economic, socio - cultural and 
ecological impacts. 
Considering the constraint of time frame 
this study has its own limitations and Is largely 
broad based on Uttar Pradesh as a macro region. 
Future plan for pre-doctoral work be to go in 
depth of various tourist regions of Uttar Pradesh 
and unravel the resources and to suggest their 
development on a microscale. Since tourism and 
environment have very close relationship and it 
has become necessary to intigrate tourism into 
environment. The future work should therefore 
focus more on environmentally sensitive regions 
where tourism has already entered and gone into 
width with little planning prepareness resulting 
in damaging fragile ecosystem. The Himalayan 
region in Uttar Pradesh will therefore be taken 
for a detailed study based on field research to 
obtain ground realities. The other such region 
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would be the culturally vibrant Avadh Region with 
very precious relgious resources. Uttar Pradesh's 
southern region, Bundelkhand which borders Madhya 
Pradesh Is also very rich in landscape, history, 
culture and it has not been properly explored for 
tourism promotion where tourism can conveniently 
sensetivise the backward economy of the region. 
There is a need for preparation of tourist master 
plan for both at the Uttar Pradesh level and at 
the regional and district level. Tourism planning 
should be bottom up so that the planning process 
grows from the block, district and regional level. 
One of the di rect needs have been of the preparing 
tourist maps which will be the main objective of 
the study. Collection of tourist data which at 
present is in a very shabby state would be another 
objective. This could be achieved through 
interdisciplinary approach and with the help of 
the tourist agencies with both public and private 
sectors. 
Presently the state should have been on 
the world tourist map but because lack of tourism 
marketing and development facilities only a few 
tourist centres can be placed on the world tourist 
map. These are Agra, Varanasi , Kushinagar 
(Buddhist). For substantial development of tourism 
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it: is essential that tourism should be promoted on 
regional resource base within the frame work of 
tourist circuits. To achieve this objective Uttar 
Pradesh needs a complete institutional frame work, 
appropriate infrastructure, efficient marketing of 
tourist products, quality control and a sound 
tourism management. It is suggested that 
privatization of tourism sub sectors may be 
introduced to meet the tourist demands. It is good 
that Uttar Pradesh has taken up tourism training 
programmes in some of the universities and the 
Government of India has set up a high profile 
Indian Institute of Tourism and Travel Management 
which has a northern chapter in Lucknow. This 
would go a long way in promoting right kind of 
t ou r i s m . 
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